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This exceptional new text offers an up-to-date and integrated approach to
communication law. Written by two practicing attorneys with extensive
experience teaching the communication law course, Law for Advertising,
Broadcasting, Journalism, and Public Relations covers the areas of
communication law essential and most relevant for readers throughout the
communication curriculum. Its integrated approach will serve students and
practitioners in advertising and public relations as well as those in journalism and
electronic media.

Providing background to help readers understand legal concepts, this
comprehensive communication law text includes an introduction to the legal
system; covers legal procedures, structures, and jurisdictions; discusses the First
Amendment and electronic media regulations; and considers issues of access.
Additional material includes: *intellectual property law; *employment and
agency law, with explanations of how these laws create obligations for mass
communication professionals and their employees; *commercial communication
laws; and *special laws and regulations that impact reporters, public relations
practitioners, and advertisers who deal with stock sales.

Special features of this text include:
*Magic Words and Phrases--defining legal terms;
*Cases--illustrating key points in each chapter;
*Practice Notes--highlighting points of particular interest to professional media
practices;
*Instructions on finding and briefing cases, with a sample brief; and
*Examples of legal documents and jury instructions.

This text is intended as an introduction to communication law for students and
practitioners in mass communication, journalism, advertising, broadcasting,
telecommunications, and public relations.
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This exceptional new text offers an up-to-date and integrated approach to communication law. Written by
two practicing attorneys with extensive experience teaching the communication law course, Law for
Advertising, Broadcasting, Journalism, and Public Relations covers the areas of communication law
essential and most relevant for readers throughout the communication curriculum. Its integrated approach
will serve students and practitioners in advertising and public relations as well as those in journalism and
electronic media.

Providing background to help readers understand legal concepts, this comprehensive communication law text
includes an introduction to the legal system; covers legal procedures, structures, and jurisdictions; discusses
the First Amendment and electronic media regulations; and considers issues of access. Additional material
includes: *intellectual property law; *employment and agency law, with explanations of how these laws
create obligations for mass communication professionals and their employees; *commercial communication
laws; and *special laws and regulations that impact reporters, public relations practitioners, and advertisers
who deal with stock sales.

Special features of this text include:
*Magic Words and Phrases--defining legal terms;
*Cases--illustrating key points in each chapter;
*Practice Notes--highlighting points of particular interest to professional media practices;
*Instructions on finding and briefing cases, with a sample brief; and
*Examples of legal documents and jury instructions.

This text is intended as an introduction to communication law for students and practitioners in mass
communication, journalism, advertising, broadcasting, telecommunications, and public relations.

Law for Advertising, Broadcasting, Journalism, and Public Relations: A Comprehensive Text for
Students and Practitioners (Lea's Communication Series) By Michael G. Parkinson, L. Marie
Parkinson Bibliography

Sales Rank: #1662185 in Books●

Published on: 2006-01-04●

Ingredients: Example Ingredients●

Original language: English●

Number of items: 1●

Dimensions: 9.00" h x 7.25" w x 1.25" l, 1.95 pounds●

Binding: Paperback●



528 pages●

 Download Law for Advertising, Broadcasting, Journalism, and ...pdf

 Read Online Law for Advertising, Broadcasting, Journalism, a ...pdf

http://youkof.club/go/read.php?id=0805849750
http://youkof.club/go/read.php?id=0805849750
http://youkof.club/go/read.php?id=0805849750
http://youkof.club/go/read.php?id=0805849750
http://youkof.club/go/read.php?id=0805849750
http://youkof.club/go/read.php?id=0805849750
http://youkof.club/go/read.php?id=0805849750
http://youkof.club/go/read.php?id=0805849750


Download and Read Free Online Law for Advertising, Broadcasting, Journalism, and Public
Relations: A Comprehensive Text for Students and Practitioners (Lea's Communication Series) By
Michael G. Parkinson, L. Marie Parkinson

Editorial Review

Users Review

From reader reviews:

Mike Yerkes:

The book Law for Advertising, Broadcasting, Journalism, and Public Relations: A Comprehensive Text for
Students and Practitioners (Lea's Communication Series) give you a sense of feeling enjoy for your spare
time. You should use to make your capable more increase. Book can being your best friend when you getting
pressure or having big problem together with your subject. If you can make reading through a book Law for
Advertising, Broadcasting, Journalism, and Public Relations: A Comprehensive Text for Students and
Practitioners (Lea's Communication Series) being your habit, you can get much more advantages, like add
your own capable, increase your knowledge about many or all subjects. It is possible to know everything if
you like open and read a reserve Law for Advertising, Broadcasting, Journalism, and Public Relations: A
Comprehensive Text for Students and Practitioners (Lea's Communication Series). Kinds of book are
several. It means that, science reserve or encyclopedia or some others. So , how do you think about this
guide?

Karen Wells:

Do you certainly one of people who can't read enjoyable if the sentence chained within the straightway, hold
on guys this particular aren't like that. This Law for Advertising, Broadcasting, Journalism, and Public
Relations: A Comprehensive Text for Students and Practitioners (Lea's Communication Series) book is
readable through you who hate those straight word style. You will find the information here are arrange for
enjoyable reading through experience without leaving also decrease the knowledge that want to provide to
you. The writer of Law for Advertising, Broadcasting, Journalism, and Public Relations: A Comprehensive
Text for Students and Practitioners (Lea's Communication Series) content conveys the thought easily to
understand by a lot of people. The printed and e-book are not different in the content but it just different
available as it. So , do you even now thinking Law for Advertising, Broadcasting, Journalism, and Public
Relations: A Comprehensive Text for Students and Practitioners (Lea's Communication Series) is not
loveable to be your top checklist reading book?

Charles Shin:

People live in this new day of lifestyle always attempt to and must have the spare time or they will get large
amount of stress from both day to day life and work. So , once we ask do people have spare time, we will say
absolutely of course. People is human not really a huge robot. Then we question again, what kind of activity
do you have when the spare time coming to an individual of course your answer may unlimited right. Then
ever try this one, reading publications. It can be your alternative within spending your spare time, the actual
book you have read is Law for Advertising, Broadcasting, Journalism, and Public Relations: A



Comprehensive Text for Students and Practitioners (Lea's Communication Series).

Marie Slaughter:

This Law for Advertising, Broadcasting, Journalism, and Public Relations: A Comprehensive Text for
Students and Practitioners (Lea's Communication Series) is great publication for you because the content
which is full of information for you who have always deal with world and get to make decision every
minute. This particular book reveal it details accurately using great organize word or we can claim no
rambling sentences included. So if you are read the item hurriedly you can have whole data in it. Doesn't
mean it only provides straight forward sentences but tricky core information with splendid delivering
sentences. Having Law for Advertising, Broadcasting, Journalism, and Public Relations: A Comprehensive
Text for Students and Practitioners (Lea's Communication Series) in your hand like getting the world in your
arm, data in it is not ridiculous 1. We can say that no reserve that offer you world with ten or fifteen minute
right but this reserve already do that. So , this is certainly good reading book. Heya Mr. and Mrs. hectic do
you still doubt in which?
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