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Fully updated and revised to include the latest case studies and examples from a
broad range of industry sectors, this second edition of Strategic Marketing: An
Introduction is a concise, thorough and enlightening textbook that demonstrates
how organizations can cope with a myriad of demands by better understanding
themselves, their products or services, and the world around them.

From assessing internal relationships to planning and implementing marketing
strategies, and featuring analysis of relationship marketing and strategic
alliances, Proctor uses insights from a range of key models and theoretical
frameworks to illustrate how an organization can successfully take advantage of
‘strategic windows’ to improve its position. Core issues covered include:

marketing strategy●

analyzing the business environment●

the customer in the market place●

targeting and positioning●

marketing mix strategy.●

This textbook is the complete guide to assessing and imposing a realistic and
successful marketing strategy to fit an organization, its resources and objectives,
and the environment in which it operates. Accessibly written and supported by a
user-friendly companion website, this new edition of Strategic Marketing: An
Introduction is an essential resource for all students of marketing and business
and management.
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A companion website provides additional material for lecturers and students
alike: www.routledge.com/textbooks/9780415458160/
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Editorial Review

About the Author

Tony Proctor is Professor in Marketing at the University of Chester, UK. He has written extensively on
marketing and related issues, including Creative Problem Solving for Managers, Second Edition (Routledge,
2005).

Users Review

From reader reviews:

Dan Maes:

Within other case, little individuals like to read book Strategic Marketing: An Introduction. You can choose
the best book if you want reading a book. So long as we know about how is important any book Strategic
Marketing: An Introduction. You can add know-how and of course you can around the world by a book.
Absolutely right, due to the fact from book you can understand everything! From your country until
eventually foreign or abroad you will find yourself known. About simple thing until wonderful thing it is
possible to know that. In this era, we can easily open a book or perhaps searching by internet device. It is
called e-book. You may use it when you feel bored to go to the library. Let's go through.

Diane Worrell:

The book Strategic Marketing: An Introduction can give more knowledge and also the precise product
information about everything you want. So why must we leave the great thing like a book Strategic
Marketing: An Introduction? Some of you have a different opinion about e-book. But one aim which book
can give many information for us. It is absolutely proper. Right now, try to closer with the book. Knowledge
or details that you take for that, you could give for each other; it is possible to share all of these. Book
Strategic Marketing: An Introduction has simple shape however, you know: it has great and big function for
you. You can search the enormous world by open and read a book. So it is very wonderful.

Donna Feuerstein:

This Strategic Marketing: An Introduction usually are reliable for you who want to become a successful
person, why. The reason of this Strategic Marketing: An Introduction can be one of several great books you
must have is usually giving you more than just simple looking at food but feed an individual with
information that perhaps will shock your earlier knowledge. This book is usually handy, you can bring it
everywhere and whenever your conditions throughout the e-book and printed people. Beside that this
Strategic Marketing: An Introduction giving you an enormous of experience for example rich vocabulary,
giving you test of critical thinking that we understand it useful in your day activity. So , let's have it and
luxuriate in reading.



Casey Russell:

Spent a free time to be fun activity to complete! A lot of people spent their down time with their family, or
their particular friends. Usually they doing activity like watching television, gonna beach, or picnic inside
park. They actually doing same task every week. Do you feel it? Do you need to something different to fill
your free time/ holiday? Could be reading a book could be option to fill your free time/ holiday. The first
thing that you will ask may be what kinds of guide that you should read. If you want to try out look for book,
may be the publication untitled Strategic Marketing: An Introduction can be excellent book to read. May be
it can be best activity to you.
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