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In recent years, there have been significant shifts in arts marketing, both as a
practice and an academic discipline. The relationship between art and the market
is increasingly complex and dynamic, requiring a transformation in the way the
arts are marketed.

 

Marketing the Arts argues that arts marketing is not about the simple application
of mainstream managerial marketing to the arts. With contributions from
international scholars of marketing and consumer studies, this book engages
directly with a range of contemporary themes, including:

 

The importance of arts consumption and its social dimensions●

The importance of the aesthetic experience itself, and how to research it●

Arts policy development●

The art versus commerce debate●

The role of the arts marketer as market-maker●

The artist as brand or entrepreneur●

 

This exciting new book covers topics as diverse as Damien Hirst’s 'For the Love
of God', Liverpool’s brand makeover, Manga scanlation, Gob Squad, Surrealism,
Bluegrass music, Miles Davis and Andy Warhol, and is sure to enthuse students
and enlighten practitioners.
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In recent years, there have been significant shifts in arts marketing, both as a practice and an academic
discipline. The relationship between art and the market is increasingly complex and dynamic, requiring a
transformation in the way the arts are marketed.

 

Marketing the Arts argues that arts marketing is not about the simple application of mainstream managerial
marketing to the arts. With contributions from international scholars of marketing and consumer studies, this
book engages directly with a range of contemporary themes, including:

 

The importance of arts consumption and its social dimensions●

The importance of the aesthetic experience itself, and how to research it●

Arts policy development●

The art versus commerce debate●

The role of the arts marketer as market-maker●

The artist as brand or entrepreneur●

 

This exciting new book covers topics as diverse as Damien Hirst’s 'For the Love of God', Liverpool’s brand
makeover, Manga scanlation, Gob Squad, Surrealism, Bluegrass music, Miles Davis and Andy Warhol, and
is sure to enthuse students and enlighten practitioners.
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Editorial Review

Review

"Using an arts-centered perspective, the book presents an up-to-date discussion of arts marketing by leading
scholars in the field."

Laurie A. Meamber, George Mason University, USA

"We are in the midst of an arts marketing revolution and here is a collection that challenges and informs us.
This anthology of essays is certainly a most welcome addition to a forward looking agenda on the subject
and is an essential reading for scholars and practitioners alike. Darragh O’Reilly, Finola Kerrigan and
various other contributors deserve our thanks and appreciation."

Alladi Venkatesh, Professor of Management, University of California, Irvine, USA

"Eclectic, entertaining and exciting, this is a valuable snapshot of a developing field"

Terry O'Sullivan, The Open University, UK

About the Author

Daragh O’Reilly is a Lecturer in Marketing at the University of Sheffield, UK. His current research interests
include arts marketing and branding.

Finola Kerrigan is a Lecturer in Marketing at King’s College London, UK. She researches arts marketing and
has published a number of books and articles in international journals.

Users Review

From reader reviews:

Lizzie Chandler:

In this 21st hundred years, people become competitive in every single way. By being competitive at this
point, people have do something to make these people survives, being in the middle of typically the crowded
place and notice by means of surrounding. One thing that often many people have underestimated the item
for a while is reading. Yeah, by reading a reserve your ability to survive boost then having chance to stand
up than other is high. For you personally who want to start reading a new book, we give you this kind of
Marketing the Arts: A Fresh Approach book as nice and daily reading reserve. Why, because this book is
usually more than just a book.



Avril Morris:

This book untitled Marketing the Arts: A Fresh Approach to be one of several books that will best seller in
this year, that's because when you read this reserve you can get a lot of benefit in it. You will easily to buy
this book in the book retail store or you can order it by means of online. The publisher of the book sells the
e-book too. It makes you more easily to read this book, since you can read this book in your Mobile phone.
So there is no reason to you to past this guide from your list.

Duncan Houghton:

The reason why? Because this Marketing the Arts: A Fresh Approach is an unordinary book that the inside
of the publication waiting for you to snap it but latter it will jolt you with the secret the idea inside. Reading
this book close to it was fantastic author who write the book in such remarkable way makes the content
inside easier to understand, entertaining means but still convey the meaning fully. So , it is good for you
because of not hesitating having this any longer or you going to regret it. This excellent book will give you a
lot of gains than the other book get such as help improving your proficiency and your critical thinking
means. So , still want to hold up having that book? If I were you I will go to the book store hurriedly.

Georgia Evans:

Marketing the Arts: A Fresh Approach can be one of your beginner books that are good idea. Many of us
recommend that straight away because this book has good vocabulary that could increase your knowledge in
terminology, easy to understand, bit entertaining but still delivering the information. The writer giving
his/her effort to get every word into enjoyment arrangement in writing Marketing the Arts: A Fresh
Approach however doesn't forget the main point, giving the reader the hottest as well as based confirm
resource information that maybe you can be considered one of it. This great information can drawn you into
brand-new stage of crucial considering.
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