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Interactive Services Marketing covers the essentials of services marketing--with
particular emphasis on the theater model and the impact of technology. The text
features a dynamic approach to human interactions--both in face-to-face
communication and in connections through technology. The Third Edition
focuses on interactions in service environments. The concise text isfully
supported by arobust web site, enabling instructors to reinforce the emphasis on
technology and allowing students to interact with both the printed text and online
material. Pedagogical toolsinclude chapter-opening vignettes, margin notes, end-
of -chapter summaries and conclusions, exercises, and I nternet activities.
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Editorial Review

About the Author

Raymond P. Fisk (B.S., M.B.A., and Ph.D. from Arizona State University) is Professor and Chair,
Department of Marketing at Texas State University-San Marcos. His research focuses on services marketing
and service design. He has published in the Journal of Marketing, Journal of Retailing, Journal of the
Academy of Marketing Science, Journal of Service Research, Journal of Service Management, European
Journal of Marketing, Service Industries Journal, Journal of Health Care Marketing, and others. His books
include: Services Marketing Self-Portraits: Introspections, Reflections and Glimpses from the Experts,
Marketing Theory: Distinguished Contributions, Services Marketing: An Annotated Bibliography, and
Interactive Services Marketing, 3rd Ed.

Stephen J. Grove (B.A, M.A, Texas Christian University; Ph.D., Oklahoma State University) is Professor of
Marketing at Clemson University. He has published in the Journal of Retailing, Journal of the Academy of
Marketing Science, Journal of Services Research, Journal of Public Policy and Marketing, Journal of
Advertising, Journal of Advertising Research, Journal of Current Issues and Research in Advertising, Journal
of Macromarketing, Journal of Business Research, Journal of Persona Selling and Sales Management, The
Service Industries Journal, European Journal of Marketing, Journal of Services Marketing, Managing Service
Quality, and others. His books include: Services Marketing Self-Portraits. Introspections, Reflections and
Glimpses from the Experts, and Interactive Services Marketing, 3rd Ed.

Joby John is Professor of Marketing and Dean of the B.I. Moody |11 College of Business Administration at
the University of Louisiana, Lafayette. He earned his B.S. from Birla Institute of Technology and Science,
India, hisM.B.A. from Madras University, India, and his Ph.D. from Oklahoma State University. Heisa
former marketing officer at Pfizer (India) and ITC (BAT, India). He has taught or guest lectured in severa
countries, including Australia, Chile, Colombia, Estonia, Finland, India, Spain, and Sweden. Dr. John's
primary teaching, research, and consulting are in the areas of services marketing, customer-focused
management, and cross-cultural issues in marketing. Dr. John has published in the European Journal of
Marketing, Health Care Management Review, International Marketing Review, Journal of Consumer
Marketing, Journal of Health Care Marketing, Journal of Services Marketing, Managing Service Quality,
Psychological Reports, The Service Industries Journal and several other academic journals. Dr. John
published Services Marketing Self-Portraits. I ntrospections, Reflections, and Glimpses from the Experts. He
isapast Chair of the AMA's Services Marketing Special Interest Group and a past President of the AMA's
Boston Chapter. Dr. John has served on the Board of Directors of the Greater Lafayette Chamber of
Commerce, and is currently serving on the Board of Trustees of the Lafayette General Medical Center.

Users Review

From reader reviews:

Marie Aultman:

In this 21st millennium, people become competitive in every single way. By being competitive at this point,
people have do something to make them survives, being in the middle of often the crowded place and notice

by means of surrounding. One thing that often many people have underestimated this for awhileis reading.
Y eah, by reading a guide your ability to survive increase then having chance to remain than other is high. To



suit your needs who want to start reading some sort of book, we give you that I nteractive Services Marketing
book as beginning and daily reading publication. Why, because this book is greater than just a book.

Janet Smith:

Reading can called mind hangout, why? Because when you are reading a book particularly book entitled
Interactive Services Marketing your mind will drift away trough every dimension, wandering in most aspect
that maybe unfamiliar for but surely can be your mind friends. Imaging each and every word writtenin ae-
book then become one form conclusion and explanation this maybe you never get just before. The Interactive
Services Marketing giving you another experience more than blown away the mind but also giving you
useful details for your better lifein thisera. So now let us teach you the relaxing pattern at this point is your
body and mind will likely be pleased when you are finished looking at it, like winning an activity. Do you
want to try this extraordinary paying spare time activity?

Diane Reid:

This Interactive Services Marketing is great reserve for you because the content that is certainly full of
information for you who all always deal with world and get to make decision every minute. This kind of
book revedl it details accurately using great organize word or we can claim no rambling sentences within it.
So if you are read the idea hurriedly you can have whole info in it. Doesn't mean it only provides you with
straight forward sentences but hard core information with lovely delivering sentences. Having Interactive
Services Marketing in your hand like keeping the world in your arm, info in it isnot ridiculous 1. We can say
that no e-book that offer you world within ten or fifteen tiny right but this guide already do that. So, itis
good reading book. Heya Mr. and Mrs. busy do you still doubt this?

Pamela Wilson:

On this erawhich is the greater person or who has ability to do something more are more important than
other. Do you want to become considered one of it? It isjust simple strategy to have that. What you are
related is just spending your time very little but quite enough to enjoy alook at some books. Among the
booksin thetop list in your reading list is Interactive Services Marketing. This book that is certainly
qualified as The Hungry Slopes can get you closer in turning into precious person. By looking up and review
this reserve you can get many advantages.
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