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Editorial Review

About the Author

Dr. LindaFerrell is a Distinguished Professor of Leadership and Business Ethicsin The Jack C. Massey
College of Business at Belmont University. Before joining the College of Business, she was a Professor of
Marketing and Creative Enterprise Scholar with the University of New Mexico’s Anderson School of
Management. She co-manages a second $1.25 million grant for business ethics education through the
Daniels Fund Ethics Initiative at the University of New Mexico with her husband, Dr. O.C. Ferrell. Dr.
Ferrell earned a Ph.D. in Management from the University of Memphis. She holdsan M.B.A. and aB.S. in
Fashion Merchandising from Illinois State University. Her research interests include marketing ethics, ethics
training and effectiveness, the legalization of business ethics as well as corporate socia responsibility and
sustainability. She has published in Journal of the Academy of Marketing Science, AMS Review, Journal of
Business Ethics, Journal of Public Policy & Marketing, Journal of Business Research, aswell as others. She
has co- authored numerous books including Business Ethics: Ethical Decision Making and Cases, Business
and Society, Management, and Introduction to Business. Professionally, Dr. Ferrell served as an account
executive in advertising with McDonalds and Pizza Hut's advertising agencies. Dr. Ferrell is on the Board of
Directors of Mannatech, Dallas, a NASDAQ listed, health and wellness company. She serves on the Board
of the National Association of State Boards of Accountancy-Center for the Public Trust. She serves on the
executive committee, board, and academic advisory board of the Direct Selling Education Foundation. Sheis
on the Cutco/Vector college advisory board. She has significant experience working with the direct selling
industry. She serves on the advisory board of Savant Learning. Sheis also President of the Academy of
Marketing Science. Dr. Ferrell also serves as an expert witnessin ethics and legal disputes.

O.C. Ferrdll is Professor of Marketing at Colorado State University. He also has held faculty positions at the
University of Memphis, University of Tampa, Texas A&M University, Illinois State University, and
Southern Illinois University, as well as visiting positions at Queen's University (Ontario, Canada), University
of Michigan (Ann Arbor), University of Wisconsin (Madison), and University of Hannover (Germany). He
has served as afaculty member for the Masters Degree Program in Marketing at Thammasat University
(Bangkok, Thailand). Dr. Ferrell received his BA and MBA from Florida State University and his PhD from
Louisiana State University. His teaching and research interests include business ethics, corporate citizenship,
and marketing. Dr. Ferrell iswidely recognized as aleading teacher and scholar in business. His articles have
appeared in the Journal of Marketing Research, Journal of Business Ethics, Journal of Marketing, Journal of
Business Research, Journal of Macromarketing, Journal of the Academy of Marketing Science, and others.
His textbook entitled Business Ethics. Ethical Decision Making and Cases is the leading text in thisfield. He
has also coauthored numerous textbooks for marketing, management, and other business courses, aswell asa
trade book on business ethics. He chaired the American Marketing Association (AMA) ethics committee that
developed its current code of ethics. He was the vice president of Marketing Education and president of the
Academic Council for the AMA. Dr. Ferrell's major focus is teaching and preparing learning material for
students. He has travelled extensively to work with students and understands the needs of instructors of
introductory business courses. He livesin Fort Callins, Colorado and enjoys skiing, golf, and international
travel.

Geoffrey A. Hirt is currently Professor of Finance at DePaul University and Director of Equity Research at
Mesirow Financial. He received his PhD in Finance from the University of Illinois at Champaign-Urbana, his
MBA from Miami University of Ohio and his BA from Ohio-Wesleyan University. Geoff has directed the
Chartered Financial Analysts Study program for the Investment Analysts Society of Chicago since 1987.
From 1987 to 1997 he was Chairman of the Finance Department at DePaul University and taught



investments, corporate finance, and strategic planning. He devel oped and was director of DePaul's MBA
program in Hong Kong and has taught in Poland, Germany, Thailand, and Hong Kong. Geoff has published
several books. The sixth edition of Fundamentals of Investment Management was released in July 1998 and
is published by Irwin/McGraw-Hill. Additionally, Geoff is well known for his book Fundamentals of
Financial Management published by Irwin/McGraw-Hill. Now in its eighth edition, this book is used at over
600 colleges and universities worldwide, and it has been translated into Chinese, Japanese, and Spanish.
Geoff playstennisand golf, isamusic lover, and enjoys travelling with hiswife, Linda.

Users Review
From reader reviews:
Vance Malik:

In other case, little persons like to read book M: Business. Y ou can choose the best book if you love reading
abook. Provided that we know about how isimportant abook M: Business. Y ou can add knowledge and of
course you can around the world by the book. Absolutely right, due to the fact from book you can realize
everything! From your country till foreign or abroad you will find yourself known. About simple factor until
wonderful thing it is possible to know that. In this era, we can open a book or searching by internet gadget. It
iscalled e-book. Y ou may use it when you feel weary to go to the library. Let's study.

Rachel Garber:

What do you consider book? It isjust for students since they are till students or it for all people in the world,
exactly what the best subject for that? Only you can be answered for that query above. Every person has
various personality and hobby for each and every other. Don't to be pushed someone or something that they
don't would like do that. Y ou must know how great as well as important the book M: Business. All type of
book isit possible to see on many methods. Y ou can look for the internet sources or other social media.

Stanley Hanson:

What do you about book? It is not important along? Or just adding material when you require something to
explain what yours problem? How about your extratime? Or are you busy man or woman? If you don't have
spare time to perform others business, it is make one feel bored faster. And you have free time? What did
you do? Everyone has many questions above. They should answer that question because just their can do
this. It said that about guide. Book is familiar on every person. Yes, it is suitable. Because start from on pre-
school until university need thiskind of M: Businessto read.

John Davis:

As people who livein the particular modest era should be up-date about what going on or info even
knowledge to make all of them keep up with the erathat is always change and progress. Some of you maybe
may update themselves by reading books. It is a good choice to suit your needs but the problems coming to a
person is you don't know what one you should start with. This M: Business is our recommendation so you
keep up with the world. Why, because book serves what you want and wish in this era.
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