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Asfounder of Beckwith Advertising and Marketing, Harry Beckwith learned
early onin his career that no matter what product is being sold, the most

important component of the sale is you.

Andin YOU, INC. Beckwith teams up with Christine Clifford (motivational
speaker and former top sales executive) and they expand on this fundamental
premise of selling, providing wonderful tidbits, anecdotes, and advice through his
well-known home-spun writing style.

The authors offer doses of humor and practical knowledge to anyone who wants
to learn how to "seal the deal" and thrive in business.
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Editorial Review

From Publishers Weekly

It really is all about you and improving the way you present yourself, declare the husband-and-wife
Beckwiths (Selling the Invisible) in this refreshing career primer. Unlike many similar books, thisis not an
autobiography masguerading as wisdom. The Beckwiths stay out of the book except when Harry's
experience as a bestselling business writer and head of a marketing firm or Christine's as an award-winning
speaker and cancer-survivor is directly relevant. Instead, they offer practical advice for effective and
memorable interpersonal interactions. Above al, they stress communicating with brevity and
clarity—suggesting that every document be cut in half before sending and giving 30-minute speechesin 22
minutes. Their own prose is pared down to short, readable lessons on topics like the importance of making
good first impressions and the secrets of successful selling, which they describe as the artful handling of
information, presented with forethought and enough passion to be persuasive without making anyone
uncomfortable. Readers at the start of their careers or in need of an inspirational brushup will find much of
use. (Mar. 1)

Copyright © Reed Business Information, a division of Reed Elsevier Inc. All rights reserved.

About the Author
Harry Beckwith heads Beckwith Partners, a marketing firm that advices twenty-three Fortune 200 clients.
His four bestselling books have been trandlated into twenty-three languages.

Christine K. Clifford is a professional speaker, consultant, industry top producer, and the President/CEO of
Christine Clifford Enterprises.

From AudioFile

We sall throughout most of our lives, so why not do it well? Without being deceptive, we can make
adjustments in our presentation, our appearance, and our story that create a good first impression and a
strong motivation to help us. This production is an astute lesson on etiquette, communication, positioning,
and promoting maximum openness to our regquests, especially when making formal presentations to peoplein
authority. From PowerPoint technique to necktie and business card selections, the authors present the
rationales and the strategies for putting your best foot forward. Co-author Christine Beckwith's sections are
reasonably effective; however, narrator Lisa DeSimone's overeagerness with presenting them is distracting.
T.W. © AudioFile 2007, Portland, Maine-- Copyright © AudioFile, Portland, Maine

Users Review
From reader reviews:
Alan Johnson:

Book is definitely written, printed, or highlighted for everything. Y ou can learn everything you want by a
publication. Book has a different type. To be sure that book isimportant issue to bring us around the world.
Alongside that you can your reading talent was fluently. A e-book Y ou, Inc.: The Art of Selling Y ourself
(Warner Business) will make you to end up being smarter. Y ou can feel alot more confidenceif you can
know about every thing. But some of you think in which open or reading a book make you bored. It's not
make you fun. Why they may be thought like that? Have you in search of best book or suited book with you?


http://localhost/gp/feature.html/?docId=1000027671

Tammy Robinson:

Reading areserve can be one of alot of pastime that everyone in the world loves. Do you like reading book
so. There are alot of reasons why people enjoyed. First reading a e-book will give you alot of new details.
When you read a book you will get new information since book is one of a number of waysto share the
information as well as their idea. Second, looking at a book will make you more imaginative. When you
looking at a book especially fictional book the author will bring one to imagine the story how the character
types do it anything. Third, you are able to share your knowledge to others. When you read this Y ou, Inc.:
The Art of Selling Y ourself (Warner Business), you may tells your family, friends and soon about yours
book. Y our knowledge can inspire the others, make them reading a book.

Patrica Fussdl:

Aswe know that book is very important thing to add our knowledge for everything. By a book we can know
everything we would like. A book is a set of written, printed, illustrated or blank sheet. Every year has been
exactly added. Thisguide You, Inc.: The Art of Selling Y ourself (Warner Business) was filled with regards
to science. Spend your free time to add your knowledge about your science competence. Some people has
diverse feel when they reading some sort of book. If you know how big benefit from a book, you can
experience enjoy to read areserve. In the modern eralike currently, many ways to get book you wanted.

Patricia River a:

Reading a guide make you to get more knowledge from that. Y ou can take knowledge and information from
your book. Book is composed or printed or created from each source that filled update of news. With this
modern eralike right now, many ways to get information are available for a person. From media socia such
as newspaper, magazines, science reserve, encyclopedia, reference book, story and comic. Y ou can add your
knowledge by that book. Ready to spend your spare time to spread out your book? Or just seeking the Y ou,
Inc.: The Art of Selling Y ourself (Warner Business) when you necessary it?
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