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Ideal for both aspiring managers and experienced executives, the Fourth Edition
of FINANCE FOR EXECUTIVES: MANAGING FOR VALUE CREATION
illustrates the importance of financial information in maximizing firm value.
Respected authors Gabriel Hawawini and Claude Viallet draw on their wealth of
business and teaching experience to provide a concise, analytically sound
introduction to financial management that is neither too simplistic nor too
theoretical. In fact, the text masterfully balances a thorough exploration of
modern finance principles with a strong practical focus on real-world
applications and rigorous analysis, even while avoiding complicated formulas
with little value for decision-making.Perfect for executive education courses,
M.B.A. programs, or any class with an emphasis on translating theory into
practice or learning through real-world cases, FINANCE FOR EXECUTIVES
employs a strong problem-scenario approach to present key concepts within the
context of realistic financial management issues that executives commonly face.
In addition, a series of integrated case studies analyzes the same set of companies
throughout the text to explore concepts in greater depth and reinforce learning.
The new Fourth Edition maintains the text's highly reader-friendly structure and
presentation. Because each chapter is self-contained, instructors can enjoy great
flexibility in structuring their courses, while students will find the text an
invaluable reference and resource to use throughout their careers. In addition, the
current edition features extensive updates incorporating the most recent financial
data and latest references, as well as a new chapter devoted to managing
corporate risk, an essential topic for success in today's high-stakes business
environment.
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Ideal for both aspiring managers and experienced executives, the Fourth Edition of FINANCE FOR
EXECUTIVES: MANAGING FOR VALUE CREATION illustrates the importance of financial information
in maximizing firm value. Respected authors Gabriel Hawawini and Claude Viallet draw on their wealth of
business and teaching experience to provide a concise, analytically sound introduction to financial
management that is neither too simplistic nor too theoretical. In fact, the text masterfully balances a thorough
exploration of modern finance principles with a strong practical focus on real-world applications and
rigorous analysis, even while avoiding complicated formulas with little value for decision-making.Perfect for
executive education courses, M.B.A. programs, or any class with an emphasis on translating theory into
practice or learning through real-world cases, FINANCE FOR EXECUTIVES employs a strong problem-
scenario approach to present key concepts within the context of realistic financial management issues that
executives commonly face. In addition, a series of integrated case studies analyzes the same set of companies
throughout the text to explore concepts in greater depth and reinforce learning. The new Fourth Edition
maintains the text's highly reader-friendly structure and presentation. Because each chapter is self-contained,
instructors can enjoy great flexibility in structuring their courses, while students will find the text an
invaluable reference and resource to use throughout their careers. In addition, the current edition features
extensive updates incorporating the most recent financial data and latest references, as well as a new chapter
devoted to managing corporate risk, an essential topic for success in today's high-stakes business
environment.
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Editorial Review

Review
PART I INTRODUCTION. 1. Financial Management and Value Creation: An Overview. 2. Understanding
Balance Sheets and Income Statements. Part II FINANCIAL DIAGNOSIS AND MANAGEMENT. 3.
Assessing Liquidity and Operational Efficiency. 4. Measuring Cash Flows. 5. Diagnosing Profitability, Risk,
and Growth. PART III INVESTMENT DECISIONS. 6. Using the Net Present Value Rule to Make Value-
Creating Investment Decisions. 7. Alternatives to the Net Present Value Rule. 8. Identifying and Estimating a
Project's Cash Flows. Part IV FINANCING DECISIONS. 9. Raising Capital and Valuing Securities. 10.
Estimating the Cost of Capital. 11. Designing a Capital Structure. PART V BUSINESS DECISIONS. 12.
Valuing and Acquiring a Business. 13. Managing Corporate Risk. 14. Making International Business
Decisions. 15. Managing for Value Creation.

About the Author
Gabriel Hawawini (Ph.D., New York University) is the Henry Grunfeld Chaired Professor of Investment
Banking at INSEAD, where he is also a professor of finance and formerly served as dean. Professor
Hawawini has taught finance at INSEAD, New York University, Columbia University, and the Wharton
School of the University of Pennsylvania, where he received the Helen Kardon Moss Anvil Award for
Excellence in Teaching. In addition to teaching value-based management seminars around the world,
Professor Hawawini is the author of ten books and more than seventy research papers on financial markets
and corporate finance. He also sits on the boards of several companies.

Claude Viallet (Ph.D., Northwestern University) is emeritus professor of finance at INSEAD. Before joining
INSEAD, he worked as a project manager at a major oil company and as chief financial officer of a service
company in Paris. Professor Viallet has also served as president of the European Finance Association and has
published widely in leading academic and professional journals. In addition to his tenure at INSEAD,
Professor Viallet's teaching career includes service as a visiting professor of finance at the Kellogg School of
Management of Northwestern University. He also organizes, directs, and teaches management-development
programs in Europe, the United States, Asia, and Latin America and provides consulting services to
companies around the world.

Users Review

From reader reviews:

Marie Michael:

The book Finance for Executives: Managing for Value Creation, 4th Edition can give more knowledge and
also the precise product information about everything you want. So just why must we leave a good thing like
a book Finance for Executives: Managing for Value Creation, 4th Edition? Several of you have a different
opinion about reserve. But one aim which book can give many information for us. It is absolutely proper.
Right now, try to closer along with your book. Knowledge or data that you take for that, you could give for
each other; you can share all of these. Book Finance for Executives: Managing for Value Creation, 4th
Edition has simple shape but the truth is know: it has great and big function for you. You can appear the
enormous world by open up and read a reserve. So it is very wonderful.



Richard Puccio:

Here thing why this specific Finance for Executives: Managing for Value Creation, 4th Edition are different
and reputable to be yours. First of all examining a book is good nonetheless it depends in the content than it
which is the content is as delicious as food or not. Finance for Executives: Managing for Value Creation, 4th
Edition giving you information deeper including different ways, you can find any book out there but there is
no reserve that similar with Finance for Executives: Managing for Value Creation, 4th Edition. It gives you
thrill reading through journey, its open up your personal eyes about the thing in which happened in the world
which is maybe can be happened around you. You can actually bring everywhere like in park your car, café,
or even in your technique home by train. For anyone who is having difficulties in bringing the branded book
maybe the form of Finance for Executives: Managing for Value Creation, 4th Edition in e-book can be your
substitute.

Thomas Carroll:

Reading a book for being new life style in this season; every people loves to examine a book. When you
learn a book you can get a great deal of benefit. When you read textbooks, you can improve your knowledge,
since book has a lot of information upon it. The information that you will get depend on what types of book
that you have read. In order to get information about your review, you can read education books, but if you
act like you want to entertain yourself read a fiction books, these us novel, comics, as well as soon. The
Finance for Executives: Managing for Value Creation, 4th Edition will give you a new experience in looking
at a book.

Jose Gower:

A number of people said that they feel weary when they reading a publication. They are directly felt the idea
when they get a half regions of the book. You can choose typically the book Finance for Executives:
Managing for Value Creation, 4th Edition to make your own reading is interesting. Your skill of reading skill
is developing when you just like reading. Try to choose basic book to make you enjoy to read it and mingle
the feeling about book and looking at especially. It is to be initial opinion for you to like to wide open a book
and study it. Beside that the publication Finance for Executives: Managing for Value Creation, 4th Edition
can to be your friend when you're sense alone and confuse in what must you're doing of their time.
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