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Developing the Public Relations Campaign: A Team-Based Approach takes a
simple, easy-to-follow approach that develops a public relations campaign in a
service-learning environment. This text is designed around a team project
approach rather than a traditional lecture/note-taking model of learning.
Developing the Public Relations Campaign introduces a three-step process–the
PIE chart–that accurately describes the campaign development process used in
the real world. A practical approach, with exercises and case studies in every
chapter, guides readers through the development of their own public relations
campaigns.
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Editorial Review

From the Back Cover

Developing the Public Relations Campaign: A Team-Based Approach  , 2/E
Randy Bobbitt,  University of West  Florida
Ruth Sullivan,  Marshall  University

Developing the Public Relations Campaign takes you step-by-step through the process of developing a
successful public relations campaign. This text is designed for courses that use a team project approach
rather than a traditional lecture/note-taking model.
 
This text introduces a three-step process of planning, implementation, and evaluation that accurately
describes the campaign development process used in the real world. Practical exercises and case studies in
every chapter guide you through the development of your own public relations campaigns.
 
Features of the New Edition:

Emphasizes the team project approach — compatible with the competitive agency model as well as●

other forms of team projects — to further your skills in group work and reflect the reality of the practice.
Uses a practical, service-learning approach to bring the real worldinto the classroom and give you real,●

applicable experience.
Addresses interactive media in a new chapter, ensuring you become familiar with the most current●

methods for conducting public relations campaigns, including the Internet, podcasting, and social media.
Includes a sample campaign, “Tracking the Case: College Students and Credit Card Debt” to clearly●

illustrate concepts discussed throughout the text.
Offers at least one case study per chapter, including salient issues such as Hurricane Katrina, the 2006●

Duke Lacrosse case, the movie “We Are Marshall,” and the 2007 tragedy at Virginia Tech.

About the Author
After teaching English literature and composition for several years at Concordia University in Montreal,
Ruth Sullivan received her LL.B. and B.C.L. from McGill University. She completed the Legislative
Drafting Program at the University of Ottawa and clerked for Chief Justice Laskin at the Supreme Court of
Canada. After completing her Bar exams, and a Masters in Legislation from the University of Ottawa, she
joined the Faculty of Law at the University of Ottawa in 1984. Her primary interests are administrative law,
statutory interpretation, linguistics, legal drafting, and legal theory. She has worked in the Legislation
Section and the Regulations Section of the Department of Justice and directed the Graduate Program in
Legislation and Legal Drafting. She has taught drafting and interpretation in Kuala Lumpur, Kiev, Rome,
and Ottawa.

Users Review

From reader reviews:



Brian Roberts:

Have you spare time for just a day? What do you do when you have far more or little spare time? Sure, you
can choose the suitable activity to get spend your time. Any person spent their very own spare time to take a
go walking, shopping, or went to often the Mall. How about open as well as read a book called Developing
the Public Relations Campaign: A Team-Based Approach (2nd Edition)? Maybe it is for being best activity
for you. You recognize beside you can spend your time along with your favorite's book, you can smarter than
before. Do you agree with its opinion or you have various other opinion?

Pat Swartz:

As people who live in often the modest era should be revise about what going on or information even
knowledge to make these keep up with the era that is always change and progress. Some of you maybe will
certainly update themselves by reading through books. It is a good choice to suit your needs but the problems
coming to a person is you don't know which you should start with. This Developing the Public Relations
Campaign: A Team-Based Approach (2nd Edition) is our recommendation to make you keep up with the
world. Why, since this book serves what you want and wish in this era.

John Harris:

Now a day people that Living in the era just where everything reachable by match the internet and the
resources within it can be true or not demand people to be aware of each information they get. How people
have to be smart in receiving any information nowadays? Of course the reply is reading a book. Looking at a
book can help individuals out of this uncertainty Information specially this Developing the Public Relations
Campaign: A Team-Based Approach (2nd Edition) book because book offers you rich info and knowledge.
Of course the info in this book hundred per cent guarantees there is no doubt in it you may already know.

Grant Rickard:

Do you really one of the book lovers? If so, do you ever feeling doubt if you are in the book store? Attempt
to pick one book that you never know the inside because don't evaluate book by its deal with may doesn't
work this is difficult job because you are afraid that the inside maybe not while fantastic as in the outside
appearance likes. Maybe you answer is usually Developing the Public Relations Campaign: A Team-Based
Approach (2nd Edition) why because the amazing cover that make you consider about the content will not
disappoint anyone. The inside or content will be fantastic as the outside or cover. Your reading 6th sense will
directly direct you to pick up this book.
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