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"Authenticity," the dominant cultural value of the baby boom generation, became
central to presidential campaigns in the late 20th century. Beginning in 1976,
Americans elected six presidents whose campaigns represented evolving
standards of authenticity. Interacting with the media and their publics, these
successful presidential candidates structured their campaigns around projecting
"authentic" images and connecting with voters as "one of us." In the process, they
rewrote the political playbook, redefined "presidentiality,” and changed the terms
of the national political discourse. This book is predicated on the assumption that
it isworth knowing why.
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Editorial Review

Review

"Recommended”--Choice; "explores how the concept of authenticity became central to presidential
campaigns...Seifert makes a good case for the idea that controlling how people relate to candidates might be
the surest way to win votes and is more important than economic policies and international
diplomacy"--Library Journal; "well researched and notated"--Reference & Research Book News.

About the Author

EricaJ. Seifert is a senior associate at Greenberg Quinlan Rosner, a public opinion consulting firmin
Washington, D.C.1She has conducted research for Democracy Corps, and also for National Public Radio, the
Los Angeles Times, Women's V oices Women V ote, the Campaign for America's Future, and the Public
Campaign Action Fund. She livesin Rockville, Maryland.

Users Review
From reader reviews:
Carol McElroy:

Information is provisions for individuals to get better life, information these days can get by anyone with
everywhere. The information can be a know-how or any news even a concern. What people must be consider
if those information which is within the former life are difficult to be find than now is taking seriously which
oneis suitable to believe or which one typically the resource are convinced. If you have the unstable resource
then you buy it as your main information you will have huge disadvantage for you. All of those possibilities
will not happen in you if you take Politics of Authenticity in Presidential Campaigns, 1976 - 2008 as the
daily resource information.

Thelma Brady:

Hey guys, do you wishesto finds a new book you just read? May be the book with the subject Palitics of
Authenticity in Presidential Campaigns, 1976 - 2008 suitable to you? The actual book was written by well-
known writer in this era. The particular book untitled Politics of Authenticity in Presidential Campaigns,
1976 - 2008is the one of several books in which everyone read now. That book was inspired many men and
women in the world. When you read this book you will enter the new way of measuring that you ever know
prior to. The author explained their thought in the simple way, therefore all of people can easily to
comprehend the core of this publication. This book will give you awide range of information about this
world now. So you can see the represented of the world on this book.

Steven Holloway:

Y ou can spend your free time to learn this book this e-book. This Politics of Authenticity in Presidential
Campaigns, 1976 - 2008 is simple bringing you can read it in the playground, in the beach, train in addition



to soon. If you did not include much space to bring the actual printed book, you can buy often the e-book. It
is make you much easier to read it. Y ou can save the particular book in your smart phone. So there are alot
of benefits that you will get when you buy this book.

Theresa Nash:

What is your hobby? Have you heard this question when you got college students? We believe that that issue
was given by teacher for their students. Many kinds of hobby, Every person has different hobby. So you
know that little person just like reading or as reading become their hobby. Y ou need to understand that
reading is very important as well as book as to be the issue. Book isimportant thing to include you
knowledge, except your current teacher or lecturer. Y ou find good news or update regarding something by
book. Amount types of books that can you go onto be your object. One of them is actually Politics of
Authenticity in Presidential Campaigns, 1976 - 2008.
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