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Corporate Brand Personality addresses the increasing need for organizations to
refocus and realign their corporate culture in order to compete in a business
world that demands trust, respect and strong values. Moving beyond simply how
products are marketed and perceived, it shows the reader how to lead and engage
people at every level within the organization to ensure consistent engagement
with brand values.

Including practical models to show how corporate culture and values can be
managed and improved, Corporate Brand Personality also provides real examples
and case studies from the Marriott Hotel Group and Water Wellbeing Group
among others that show how people's behaviours can deeply affect brand
reputation through all areas of the business. Incorporating a complete strategy
from start to finish, this book will help the reader build visible leadership, project
an authentic brand image and reinforce their company's values.
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Editorial Review

Review
"I have been fortunate to have worked with Lesley for over 10 years across the Financial and Technology
industries. As a true leader in her field, she is engaging, enigmatic and passionate in driving real change
where it counts. Her ability to affect real cultural change in organisational brand perception and aligning this
with individual's personal brand is key. In my view Lesley's success is driven by her ability to develop great
personal relationships and her pragmatic approach to delivering the best results to achieve the desired
outcomes. This book is a must for anyone who wants to drive fundamental change at an organisational level
or individually and I am sure will become the "go to" guide for anyone wishing to achieve this."
(Sue Henley EMEA Head of Talent Development Inclusion & Diversity CA Technologies)

"A must read book for any Leaders wanting to ignite their social engine, light up their brand and fire up their
people."
(Phil Jones Managing Director Brother UK Ltd)

"In our global business, the customer is our number one priority.  If the sum of our personal brands does not
equal our desired corporate brand, our customers will receive mixed messages.  This book powerfully
addresses how to avoid this mismatch and help both employees and employers ensure their personal and
corporate brands deliver a positive customer experience."
(Meredith Rackoff, Head of People National Australia Bank, New York)

"Once again Leslie has identified a key issue for organizations.  With her usual mix of research, insight and
personal experience she has exposed the threats to corporate brands and their causes.  More importantly, as
ever, she presents practical and pragmatic responses to the challenge.  To find ways to protect and build your
brand and to develop your people, you should read this book."
(Sarah Sandbrook, HR Director T-Systems)

"At John Lewis we believe our success and reputation is based on the trust our customers have in us to do the
right things and do things right. That sense of trust comes almost entirely from customers' positive
experience of our staff - experiences we work very hard to optimize. Lesley's book explores and articulates
the under-pinning philosophy and practice of this approach in a compelling way which will, I hope, enable
other leaders to unleash the power of their people to the benefit of their brand."
(Andrew Murphy, Executive Director, Retail John Lewis Department Stores)

"Your corporate reputation is determined by what your customers experience when they engage with your
brand. Your people are at the heart of your brand, so you need to ensure your culture is one where they
believe in and represent what you want to be known for. Lesley's book will really open up your thinking to
how you can achieve this in a practical and consistent way, and no longer leave your corporate brand wide
open to interpretation."
(Gabriella Driver, Learning & Development Manager Post Office Ltd)

"[P]ractical steps that lead straight to the heart of brand authenticity."
(Jane McLeod Vice President, Communications WABCO Vehicle Control Systems)



"In a world of increasingly homogenous products & services the only key differentiator is the customer
experience. The insights in this book make it a must read for those that want to understand how to achieve
this."
(Lorraine Vaun-Davies - Associate Programme Director London Business School)

"I recommend this book to business leaders.  At Asda our relationship with Lesley keeps us focused on the
culture of our business, and that's what drives our bottom line."
(Andy Clarke, President and CEO Asda Walmart)

"What people say about you as a leader and your company when you're not there to defend, can significantly
positively or negatively affect business growth. The impact of a polished brand of a person and their
behaviours cannot be underestimated. This book addresses this very subject in a most effective way, hence
every leader of an organisation should read it."
(Penny Philpot, Group Vice President Oracle Corporation)

"Invaluable.  It's critical to be seen today as the culture setter, living the values, walking the talk.  Your
employees have to believe in you, your customers have to believe in you--you're the face and owner of the
brand.  Setting the culture is easy, living it day in, day out and getting others to follow is challenging.  This
book really defines the goals you have to set not just for your company but for yourself.  This strategy of
branding your business is crucial for your business to grow and remain relevant in the ever-changing
market.  Working with Lesley in my early senior career was inspirational."
(Tracy Gehlan, Group CEO Jatomi Fitness)

About the Author

Lesley Everett is a professional keynote speaker and the founder of Walking Tall International, a branding
consulting company that has worked with Microsoft, Porsche, Hilton Hotels & Resorts, and T-Mobile.  She
is also the author of Walking Tall and Drop Dead Brilliant (McGraw-Hill).

Users Review

From reader reviews:

Millard Lopez:

The event that you get from Corporate Brand Personality: Re-focus Your Organization's Culture to Build
Trust, Respect and Authenticity is a more deep you excavating the information that hide inside the words the
more you get serious about reading it. It doesn't mean that this book is hard to comprehend but Corporate
Brand Personality: Re-focus Your Organization's Culture to Build Trust, Respect and Authenticity giving
you joy feeling of reading. The writer conveys their point in specific way that can be understood by anyone
who read it because the author of this e-book is well-known enough. This specific book also makes your
personal vocabulary increase well. Making it easy to understand then can go together with you, both in
printed or e-book style are available. We advise you for having this Corporate Brand Personality: Re-focus
Your Organization's Culture to Build Trust, Respect and Authenticity instantly.

Glory Ruiz:

Reading can called mind hangout, why? Because if you are reading a book specially book entitled Corporate
Brand Personality: Re-focus Your Organization's Culture to Build Trust, Respect and Authenticity your mind



will drift away trough every dimension, wandering in each aspect that maybe unidentified for but surely will
end up your mind friends. Imaging every single word written in a reserve then become one web form
conclusion and explanation this maybe you never get previous to. The Corporate Brand Personality: Re-
focus Your Organization's Culture to Build Trust, Respect and Authenticity giving you yet another
experience more than blown away your thoughts but also giving you useful details for your better life with
this era. So now let us present to you the relaxing pattern this is your body and mind will be pleased when
you are finished reading through it, like winning an activity. Do you want to try this extraordinary shelling
out spare time activity?

Margaret Pace:

Your reading 6th sense will not betray an individual, why because this Corporate Brand Personality: Re-
focus Your Organization's Culture to Build Trust, Respect and Authenticity book written by well-known
writer we are excited for well how to make book that may be understand by anyone who all read the book.
Written with good manner for you, still dripping wet every ideas and writing skill only for eliminate your
own hunger then you still hesitation Corporate Brand Personality: Re-focus Your Organization's Culture to
Build Trust, Respect and Authenticity as good book not only by the cover but also by content. This is one
book that can break don't determine book by its handle, so do you still needing one more sixth sense to pick
this kind of!? Oh come on your reading sixth sense already said so why you have to listening to another sixth
sense.

Helen Christopher:

Do you like reading a book? Confuse to looking for your chosen book? Or your book has been rare? Why so
many question for the book? But any kind of people feel that they enjoy regarding reading. Some people
likes reading, not only science book but in addition novel and Corporate Brand Personality: Re-focus Your
Organization's Culture to Build Trust, Respect and Authenticity as well as others sources were given know-
how for you. After you know how the truly amazing a book, you feel need to read more and more. Science
publication was created for teacher as well as students especially. Those guides are helping them to increase
their knowledge. In various other case, beside science reserve, any other book likes Corporate Brand
Personality: Re-focus Your Organization's Culture to Build Trust, Respect and Authenticity to make your
spare time a lot more colorful. Many types of book like this.
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