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This collection provides access to up to date, very high quality research and
critical perspectives on China’s CCIs on an industry by industry basis.  Industries
dealt with by this collection include: advertising, architecture, art and antiques,
computer games, crafts, design, designer fashion, film and video, music,
performing arts, publishing, software, TV and radio, digital media.  The
collection combines recently translated work by acknowledged experts on
individual sectors of the creative industries from within China with more critical
work by internationally-based experts on China’s CCIs and their implications
beyond China. The collection draws on the expertise of research academics and
of industry based practitioners. China’s Creative and Cultural Industries Reports 
is a Lens on China providing fresh, new material and perspectives on a key area
of cultural and economic development in one of the world’s fastest growing
economies. Publication in the form of a collection, which could be sold in
multiple of traditional and digital formats, either as a volume or as individual
reports, makes it possible for readers to select the format most relevant to their
interests.  ?
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Editorial Review

From the Back Cover

This newly released set of reports from the PRC is packed with current information and opinions on China’s
Cultural and Creative Industries. Written by leading Chinese experts in their respective CCI fields, it is the
first publication of its kind prepared for the global market in English.
The reports present readers with key facts and figures in a compact format, offering an invaluable resource
for potential investors, industry, researchers, government departments, and students who want to inform
themselves with ‘insider’ information on the PRC across a range of industries - film, online new media, the
performing arts, fine art, news and publishing, broadcasting and TV, advertising, animation and games.
In 2013, Mainland China is in the golden age of CCI’s. The world and the PRC are enthusiastic to jointly
engage in the CCIs and the associated business developments that are rapidly growing with the new rising
‘suns’ of China.

About the Author

The editors are Yong Xiang and Patricia Walker, Institute for Cultural Industries, Peking University, Beijing.

Dr. Yong Xiang (Hardy) is an Associate Professor and Vice Dean of the School of Arts at Peking
University and Vice Dean of the Institute for Cultural Industries at Peking University (ICIPKU), where he is
working on a Creativity and Management project. He joined the PKU cultural industries research group in
2003. He gained his Ph.D. (2009) in Management at the School of Government, PKU for work on The
Research on the Competency Model of Creative Managers in Chinese Cultural Industries. He gained his MA
in Arts Administration at School of Arts (2003), PKU and his BA in Philosophy (Major,2000), Economics
(Minor,2000), Department of Philosophy & China Centre for Economics Research (CCER), PKU. Since
2005, he has taught the courses, Studies on the Management of Creativity, Strategy and Management of
Culture Industries etc. at the School of Arts, PKU. His academic interests are focusing on cultural & creative
industries, management of the art, culture and creativity, and human resource development & management.

Dr. Xiang has academic relations with universities in USA, UK, Italy, Australia, Japan, South Korea. He was
Academic Visitor, Judge Business School, the University of Cambridge (2010-2011), and visiting scholar at
Faculty of Economics Marco Biagi, University of Modena, Reggio Emilia (2010), Italy.

He is a senior cultural & creative industries (CCI) consultant to government, companies and institutions in
China. He was awarded one of the 2012 ‘Top 10 Excellent Scholars’ of CCI in China.Patricia Walker is an
Associate Professor, Honorary Researcher at Institute for Cultural Industries, Peking University and senior
research fellow in the Global Policy Institute, London.  

Patricia Walker is an Associate Professor, Honorary Researcher at Institute for Cultural Industries, Peking
University and senior research fellow in the Global Policy Institute, London.  

Her work life ethos is based on partnership to best enable outstanding impacts by working with others who
share that joint ambition and belief.

As an international entrepreneur and academic she has founded and delivered high profile collaborations



between industry and academia, including the IBM Smarter Planet Academic Initiative Lab, London
Business Dialogues, Cuba 2020 Vision, the Edu Tourism Study programmes between China and UK. In
partnership with Lord Wei she was instrumental in creating the award winning Anglo Sino Enterprise
Challenge for Global Entrepreneur Week UK 2011. She was a regular reviewer of business publications for
international publishers.

Her roles as a catalyst, thought leader and advisor with governments, academia and industry of CCI countries
span Europe, Cuba, Caribbean, Romania, Russia and China. 

In 2010 she established the first CCI showcase for London www.iaci-symposium.org of world experts and is
a joint founder with Yong Xiang of the International Association of Culture and Creative Industries (IACCI).

Voluntary roles include a Chancellor of the Children’s University and a Chair of the Careers Academy UK.

The authors are:

Xiang Yong, Associate Dean and Associate Professor of School of Arts, Peking University, Associate Dean
of Institute for Cultural Industries, Peking University.

Xiao Dongfa, Professor and Doctoral Tutor at School of Journalism and Communication, Peking University.

Chen Gang, Doctoral tutor and Associate Dean of the School of Communications and Journalism, Peking
University.

Lu Di, Professor and PhD tutor, School of Journalism and Communication, Peking University.

Fan Ying, PH.D Candidate of School of Arts, Peking University.

Li Tianyun, PH.D Candidate of School of Arts, Peking University.

Li Xiaochang, Ph. D Candidate of School of Arts, Peking University.

Tang Lulu, PH.D Candidate of School of Arts, Peking University.

Yong Wenmao, PH.D Candidate of School of Arts, Peking University.

Ruan Rong, master degree candidate of School of Arts, Peking University

Yang Yujuan, Master Graduate of School of Arts, Peking University.

Zhang Hui, Master Graduate of School of Arts, Peking University.

Hao Qinyu, Master Candidate of Arts, Chinese National Academy of Arts.

Users Review

From reader reviews:

Willie Alford:

Why don't make it to be your habit? Right now, try to ready your time to do the important work, like looking
for your favorite reserve and reading a publication. Beside you can solve your short lived problem; you can



add your knowledge by the book entitled China Cultural and Creative Industries Reports 2013
(Understanding China). Try to make the book China Cultural and Creative Industries Reports 2013
(Understanding China) as your good friend. It means that it can to get your friend when you feel alone and
beside regarding course make you smarter than ever before. Yeah, it is very fortuned for yourself. The book
makes you much more confidence because you can know almost everything by the book. So , we should
make new experience and also knowledge with this book.

Jerry Bonner:

Here thing why this China Cultural and Creative Industries Reports 2013 (Understanding China) are
different and reputable to be yours. First of all studying a book is good but it depends in the content of
computer which is the content is as delightful as food or not. China Cultural and Creative Industries Reports
2013 (Understanding China) giving you information deeper including different ways, you can find any
publication out there but there is no e-book that similar with China Cultural and Creative Industries Reports
2013 (Understanding China). It gives you thrill studying journey, its open up your current eyes about the
thing which happened in the world which is maybe can be happened around you. It is possible to bring
everywhere like in park, café, or even in your technique home by train. Should you be having difficulties in
bringing the branded book maybe the form of China Cultural and Creative Industries Reports 2013
(Understanding China) in e-book can be your alternative.

Ian Hall:

Beside this particular China Cultural and Creative Industries Reports 2013 (Understanding China) in your
phone, it may give you a way to get closer to the new knowledge or facts. The information and the
knowledge you can got here is fresh from the oven so don't always be worry if you feel like an previous
people live in narrow town. It is good thing to have China Cultural and Creative Industries Reports 2013
(Understanding China) because this book offers to you readable information. Do you often have book but
you do not get what it's interesting features of. Oh come on, that would not happen if you have this with your
hand. The Enjoyable arrangement here cannot be questionable, including treasuring beautiful island. Use you
still want to miss the idea? Find this book and read it from right now!

Thelma Atkins:

Many people said that they feel weary when they reading a guide. They are directly felt the item when they
get a half parts of the book. You can choose the actual book China Cultural and Creative Industries Reports
2013 (Understanding China) to make your own personal reading is interesting. Your skill of reading
proficiency is developing when you similar to reading. Try to choose simple book to make you enjoy to learn
it and mingle the idea about book and studying especially. It is to be initial opinion for you to like to open up
a book and go through it. Beside that the publication China Cultural and Creative Industries Reports 2013
(Understanding China) can to be your friend when you're feel alone and confuse with the information must
you're doing of the time.
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