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Long before activists raised concerns about the dangers of commercials airing
during Saturday morning cartoons, America's young people emerged as a group
that businesses should target with goods for sale. As print culture grew rapidly in
the nineteenth century, enterprising publishers raced to meet the widespread
demand for magazines aimed at middle- and upper-class children, especially
those whose families had leisure time and cultural aspirations to gentility.
Advertisersrealized that these children represented a growing market for more
than magazines, and the editors chose stories to help model good consumer
behavior for this important new demographic.

In this deeply researched and engaging book, Paul B. Ringel combines an
analysis of the stories in nineteenth-century American children's magazines with
the backstories of their authors, editors, and publishersto explain how this hugely
successful industry trained generations of American children to become genteel
consumers. Ringel demonstrates how these publications, which wereread in
hundreds of thousands of homes, played to two conflicting impulses within
American families: to shield children from commercial influences by offering
earnest and moral entertainment and to help children learn how to prosper in an
increasingly market-driven society.
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Long before activists raised concerns about the dangers of commercials airing during Saturday morning
cartoons, America’s young people emerged as a group that businesses should target with goods for sale. As
print culture grew rapidly in the nineteenth century, enterprising publishers raced to meet the widespread
demand for magazines aimed at middle- and upper-class children, especially those whose families had
leisure time and cultural aspirations to gentility. Advertisers realized that these children represented a
growing market for more than magazines, and the editors chose stories to help model good consumer
behavior for this important new demographic.

In this deeply researched and engaging book, Paul B. Ringel combines an analysis of the storiesin
nineteenth-century American children's magazines with the backstories of their authors, editors, and
publishersto explain how this hugely successful industry trained generations of American children to
become genteel consumers. Ringel demonstrates how these publications, which were read in hundreds of
thousands of homes, played to two conflicting impulses within American families: to shield children from
commercia influences by offering earnest and moral entertainment and to help children learn how to prosper
in an increasingly market-driven society.
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Editorial Review

Review

"This book is thoroughly researched, demonstrates an excellent understanding of magazine literature and
culture, and provides biographical background and social history as contexts for the literature under
examination."?Carol J. Singley, author of Adopting America: Childhood, Kinship, and Narrative Identity in
Literature

"Ringel's nuanced interpretations are alive to the contradictions inherent to the precarious cultural balancing
acts of juvenile publishing, and this book presents these findingsin a clear and engaging style. Thisisthe
sort of solid scholarship that truly adds to our knowledge, and | predict that this book will last as a standard
resource for many years." ?Karen J. Sanchez-Eppler, author of Dependent Sates: The Child's Part in
Nineteenth-Century American Culture

About the Author
Paul B. Ringd is associate professor of history at High Point University.

Users Review
From reader reviews:
Sylvester Wedding:

This Commercializing Childhood: Children's Magazines, Urban Gentility, and the Ideal of the Child
Consumer in the United States, 1823-1918 (Studiesin Print Culture and the History of the Book) book is not
ordinary book, you have after that it the world isin your hands. The benefit you get by reading this book will
be information inside this reserve incredible fresh, you will get data which is getting deeper an individual
read alot of information you will get. This Commercializing Childhood: Children's Magazines, Urban
Gentility, and the Ideal of the Child Consumer in the United States, 1823-1918 (Studiesin Print Culture and
the History of the Book) without we know teach the one who studying it become critical in contemplating
and analyzing. Don't end up being worry Commercializing Childhood: Children's Magazines, Urban
Gentility, and the Ideal of the Child Consumer in the United States, 1823-1918 (Studiesin Print Culture and
the History of the Book) can bring when you are and not make your case space or bookshelves' grow to be
full because you can have it within your lovely laptop even cell phone. This Commercializing Childhood:
Children's Magazines, Urban Gentility, and the Ideal of the Child Consumer in the United States, 1823-1918
(Studiesin Print Culture and the History of the Book) having good arrangement in word in addition to
layout, so you will not feel uninterested in reading.

Daniel McCullough:

Reading a book can be one of alot of pastime that everyone in the world really likes. Do you like reading
book thus. There are alot of reasons why people loveit. First reading areserve will give you alot of new
info. When you read a guide you will get new information mainly because book is one of humerous waysto
share the information or their idea. Second, examining a book will make a person more imaginative. When



you reading a book especially tale fantasy book the author will bring someone to imagine the story how the
character types do it anything. Third, you are able to share your knowledge to some others. When you read
this Commercializing Childhood: Children's Magazines, Urban Gentility, and the Ideal of the Child
Consumer in the United States, 1823-1918 (Studiesin Print Culture and the History of the Book), you may
tells your family, friends along with soon about yours e-book. Y our knowledge can inspire the mediocre,
make them reading a book.

Andre Botsford:

The book untitled Commercializing Childhood: Children's Magazines, Urban Gentility, and the Ideal of the
Child Consumer in the United States, 1823-1918 (Studiesin Print Culture and the History of the Book)
contain alot of information on this. The writer explains the woman idea with easy way. The language is very
simple to implement all the people, so do not really worry, you can easy to read that. The book was authored
by famous author. The author will bring you in the new period of time of literary works. Y ou can read this
book because you can continue reading your smart phone, or device, so you can read the book throughout
anywhere and anytime. In a situation you wish to purchase the e-book, you can wide open their official web-
site and order it. Have a nice examine.

Michael Quintanar:

Beside thiskind of Commercializing Childhood: Children's Magazines, Urban Gentility, and the Ideal of the
Child Consumer in the United States, 1823-1918 (Studies in Print Culture and the History of the Book) in
your phone, it can give you away to get nearer to the new knowledge or data. The information and the
knowledge you will got hereis fresh from oven so don't become worry if you feel like an aged peoplelivein
narrow community. It is good thing to have Commercializing Childhood: Children's Magazines, Urban
Gentility, and the Ideal of the Child Consumer in the United States, 1823-1918 (Studies in Print Culture and
the History of the Book) because this book offersto you personally readable information. Do you oftentimes
have book but you don't get what it's all about. Oh come on, that will not end up to happen if you have this
with your hand. The Enjoyable arrangement here cannot be questionable, just like treasuring beautiful island.
Use you still want to missit? Find this book as well asread it from at this point!
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