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Applying Social Cognition to Consumer-Focused Strategy, a book in the
Advertising and Consumer Psychology series sponsored by the Society for
Consumer Psychology, focuses on the most important recent developments at the
interface of social cognition and marketing, and develops integrative theoretical
frameworks with rich practical implications. More specifically, the chapters offer
a novel and thought-provoking perspective on consumer-focused strategy--or the
effects of marketing stimuli and activities on an integrated system of consumer
processes and responses.

Divided into four parts, this book:
*offers new perspectives on consumer information processing, selective or one
sided information processing, and attribution theory;
*discusses how asking questions in focus groups, surveys, and experiments leads
consumers to create opinions that would not have occurred to them otherwise;
*advances a new approach for modeling uncertainty and a new framework for
thinking about uncertainty;
*summarizes recent developments concerning the Implicit Association Test and
their implications for branding strategy;
*develops a new approach for analyzing the effects of intention on behavior and
unplanned purchase behaviors;
*discusses the devaluation effect and shows both how implementation intentions
can be used to increase new product consumption and also how promotion versus
prevention regulatory focus influences consumer preferences; and
*focuses on consumer information processing and persuasion.

The text is intended for advanced graduate students, academics, and practitioners
who embrace cutting-edge paradigms and methodologies in social-cognitive
consumer research.
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Editorial Review

Review

...this volume is an excellent compilation that usefully summarizes ideas in social cognition, offers insight
into how those ideas can be implemented in the marketing and consumer behavior domains, and describes
data relevant to those insights.
—PsycCRITIQUES

Users Review

From reader reviews:

Richard Benson:

In this 21st centuries, people become competitive in every way. By being competitive right now, people have
do something to make them survives, being in the middle of typically the crowded place and notice by
simply surrounding. One thing that sometimes many people have underestimated that for a while is reading.
Sure, by reading a publication your ability to survive boost then having chance to endure than other is high.
For you personally who want to start reading a book, we give you this Applying Social Cognition to
Consumer-Focused Strategy (Advertising and Consumer Psychology Series) book as starter and daily
reading e-book. Why, because this book is greater than just a book.

Carol Berry:

This book untitled Applying Social Cognition to Consumer-Focused Strategy (Advertising and Consumer
Psychology Series) to be one of several books that will best seller in this year, here is because when you read
this reserve you can get a lot of benefit on it. You will easily to buy this specific book in the book retail
outlet or you can order it by means of online. The publisher of this book sells the e-book too. It makes you
more easily to read this book, since you can read this book in your Smartphone. So there is no reason to you
personally to past this book from your list.

Cynthia Kipp:

The publication untitled Applying Social Cognition to Consumer-Focused Strategy (Advertising and
Consumer Psychology Series) is the guide that recommended to you to read. You can see the quality of the
publication content that will be shown to you actually. The language that writer use to explained their ideas
are easily to understand. The copy writer was did a lot of research when write the book, therefore the
information that they share for you is absolutely accurate. You also might get the e-book of Applying Social
Cognition to Consumer-Focused Strategy (Advertising and Consumer Psychology Series) from the publisher
to make you more enjoy free time.



Sarah Heath:

People live in this new time of lifestyle always attempt to and must have the free time or they will get wide
range of stress from both daily life and work. So , when we ask do people have time, we will say absolutely
indeed. People is human not only a robot. Then we consult again, what kind of activity do you possess when
the spare time coming to you actually of course your answer will probably unlimited right. Then do you ever
try this one, reading guides. It can be your alternative in spending your spare time, often the book you have
read is actually Applying Social Cognition to Consumer-Focused Strategy (Advertising and Consumer
Psychology Series).
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