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Why do we love certain brands - the ones that feel like ours - and passionately or
indifferently reject the rest? What do our brands say about us? And why do we
feel so compelled to use digital brands to say even more? 

Simon Pont, Chief Strategy Officer at Vizeum, sets out to decode brand
charisma, taking readers on a provocative and insightful journey through the
brand and advertising strategies behind some of the world's leading companies.
Pont points out that the brand game is taking ever-new and remarkable turns in
its pursuit of the smart and savvy consumer. He provides expert critique on how
and why certain brands succeed in a world that is constantly redefined by digital
media. The Better Mousetrap explores examples such as how the chocolate brand
Wispa was brought back by social media, how certain logos have the power to
inspire emotions (think Nike, "Just do it"), how "sub-brands" like Diet Coke and
Sega's Sonic the Hedgehog can achieve greatness, the psychological properties
behind the colors used in advertising and the changes in the digital era, including
the mobile revolution. 

Accompanied by by a dedicated YouTube channel and playlist partnerships with
LoveFilm and Spotify, The Better Mousetrap offers original thinking and
captivating new perspectives on brands, advertising and media in the 21st
Century.
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Simon Pont, Chief Strategy Officer at Vizeum, sets out to decode brand charisma, taking readers on a
provocative and insightful journey through the brand and advertising strategies behind some of the world's
leading companies. Pont points out that the brand game is taking ever-new and remarkable turns in its pursuit
of the smart and savvy consumer. He provides expert critique on how and why certain brands succeed in a
world that is constantly redefined by digital media. The Better Mousetrap explores examples such as how the
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emotions (think Nike, "Just do it"), how "sub-brands" like Diet Coke and Sega's Sonic the Hedgehog can
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Editorial Review

Review
Advertising executives, brand managers and students of marketing and advertising

"Gloriously smart. Some of the sharpest thinking I've read for a while; immensely enjoyable." --Faris
Yakob, Chief Innovation Officer, MDC Partners 

"From brands past to present, and with a firm eye on their digital future, Pont takes readers behind the
curtain of brand-land. Today's Mad Men will either toast him or hate him for it." --Ashley Mackenzie,
Founder & CEO, Base 79 

"The Better Mousetrap is an astute and gripping critique on brand and cultural anthropology. Page by page
your inner voice will be saying 'fascinating,' and by the end you'll be reminded of why you chose the brand-
business in the first place. A truly compelling read." --Christian Johnsen, Communication Strategy
Director, Aegis Media 

"Simon can grab complex ideas by the scruff of the neck and shake them until they explain themselves
simply." --John Paul Cadman, Group Strategy Director, MEC 

"Pont tackles media and advertising themes with pace and passion. The ideas come fast; the thoughts are
vivid and accessible. The Better Mousetrap might just do for brands what Gladwell did for Social Sciences
and Levitt did for Economics." --Vicki Connerty, Head of Newcast, ZenithOptimedia 

"The Better Mousetrap is a scalpel-sharp examination of our relationship towards brands, why we love them,
hate them, or possibly feeling nothing at all." --Chris Maples, UK Managing Director & European Sales
Director, Spotify 

"The Better Mousetrap does what the best non-fiction is capable of - providing insight into the world around
us, and by extension, the feelings inside us. The articulation is impressive." --Craig Wills, Head of Planning,
Fallon 

"Simon has achieved the near impossible, opening up the Ad world's evolving complexity, taking aim at this
fast moving target and hitting dead center, with smart, perceptive and holistic observation and comment. A
must read!" --Steve Hyde, CEO, 360 Executive Search 

"With the cunning more akin to a wild cat than a mousetrap, Simon takes on crowd sourcing, sandwich bars
and Spotify as he explains why consumers need to be offered more than antiquated promotional messages in
the digital age." --Greg Grimmer, Founder, HDMG 

"Simon has somehow managed to write two books in one: an entertaining page-turner about the inner lives
of brands, and a thought-provoking set text for professionals." --Stefan Terry, Founder, Leap of Being,
former Managing Partner, Heavenly Group Ltd

“It’s easy for modern-day marketers to get distracted by new technologies, fads and fripperies, in this ever-



evolving, complex, digital world. The Better Mousetrap is an elegant reminder of the danger of such
distractions and that while focus and discipline are key to success, business and brands cannot stand still and
must be willing to innovate and do something new to attract the consumer.” --Philip Smith, Head of Content
Solutions, Brand Republic Group, Haymarket Business Media

“Simon has deconstructed the complex subject of what a brand is in an insightful and entertaining way,
bringing his own experience in the advertising business to bear and giving a unique viewpoint on
communication challenges in a digital age. A must read.” --Tom George, Chairman UK and Northern
Europe, MEC

"Pont has much of value to say about brands, branding, marketing and consumers…but the scope and depth
of his attention include more, much more." --Robert Morris

"The Better Mousetrap: Brand Invention in a Media Democracy belongs in business and media collections
alike and considers brand advertising strategies of some leading companies around the world, and how their
brands were challenged by the rise of digital media. New ideas on branding, advertising and media
development in modern times accompany discussions of changed business structures and goals, includes
black and white photos and figures throughout, and considers brand communication models for success. Any
business looking to re-assess or re-create its media branding style will find this a useful guide, packed with
tips and insights." --Midwest Book Review, California Bookwatch, The Business Shelf

"A fabulous new book on inspirational advertising, original thinking, and new perspectives on the modern
media." --Blackwell's

"Pont’s writing is entertaining and full of thought-provoking case studies. His willingness to share his own
successes and failures adds authenticity and a good grounding for the theories he presents. A well-written,
self-effacing gallop through brand success, failure and evolution and a useful addition to any marketing
manager’s shelf." --Samantha Thomsett, b2bmarketing.net

About the Author

Simon Pont is a writer, commentator and brand-builder. He is the Chief Strategy Officer at Starcom
MediaVest Group, and an EACA Effies judge.His agency career includes being part of Saatchi & Saatchi
and Naked Communications, the pioneers of Communications Planning. Some of his clients include Coca-
Cola, 20th Century Fox, Heinz, Ikea, Panasonic and BMW.

Users Review

From reader reviews:

Michelle Curry:

Hey guys, do you really wants to finds a new book to see? May be the book with the subject The Better
Mousetrap: Brand Invention in a Media Democracy suitable to you? The book was written by well-known
writer in this era. The actual book untitled The Better Mousetrap: Brand Invention in a Media Democracyis
the main of several books this everyone read now. This specific book was inspired a lot of people in the
world. When you read this book you will enter the new dimensions that you ever know before. The author
explained their strategy in the simple way, and so all of people can easily to be aware of the core of this
publication. This book will give you a lot of information about this world now. So that you can see the
represented of the world in this particular book.



Geneva Richardson:

A lot of people always spent their very own free time to vacation as well as go to the outside with them loved
ones or their friend. Did you know? Many a lot of people spent these people free time just watching TV, as
well as playing video games all day long. If you would like try to find a new activity that's look different you
can read a new book. It is really fun for you personally. If you enjoy the book which you read you can spent
all day every day to reading a reserve. The book The Better Mousetrap: Brand Invention in a Media
Democracy it is quite good to read. There are a lot of folks that recommended this book. These people were
enjoying reading this book. Should you did not have enough space to develop this book you can buy often
the e-book. You can m0ore easily to read this book from the smart phone. The price is not too expensive but
this book has high quality.

Albertha Lemons:

Reading can called head hangout, why? Because if you are reading a book particularly book entitled The
Better Mousetrap: Brand Invention in a Media Democracy the mind will drift away trough every dimension,
wandering in each and every aspect that maybe not known for but surely might be your mind friends.
Imaging every word written in a guide then become one web form conclusion and explanation in which
maybe you never get prior to. The The Better Mousetrap: Brand Invention in a Media Democracy giving you
another experience more than blown away your head but also giving you useful data for your better life in
this era. So now let us explain to you the relaxing pattern the following is your body and mind is going to be
pleased when you are finished examining it, like winning a. Do you want to try this extraordinary paying
spare time activity?

Estella Pierre:

The book untitled The Better Mousetrap: Brand Invention in a Media Democracy contain a lot of
information on it. The writer explains your girlfriend idea with easy way. The language is very simple to
implement all the people, so do certainly not worry, you can easy to read that. The book was written by
famous author. The author will take you in the new period of literary works. It is possible to read this book
because you can read on your smart phone, or model, so you can read the book with anywhere and anytime.
In a situation you wish to purchase the e-book, you can available their official web-site along with order it.
Have a nice read.
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