
The Handbook of Organic and Fair Trade
Food Marketing

From Brand: Wiley-Blackwell

The Handbook of Organic and Fair Trade Food Marketing From Brand:
Wiley-Blackwell

The Handbook of Organic and Fair Trade Food Marketing provides a practical
guide to successful marketing in these two dynamic sectors, underpinned by
case-histories and lessons from companies that have been successful in these
areas, including Green & Black's, Yeo Valley and Duchy Originals. It includes a
review of the international markets for organic and fair trade food and drink; an
analysis of organic and fair trade consumers; a review of successful retailing
practice and a section on organic and fair trade divergence and convergence.
Chapters are also included on perspectives from the USA, Germany and Italy.
The book is written by industry experts, augmented by academic contributions
where appropriate, offering for the first time the practical marketing advice
required by companies in this sector.
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Editorial Review

Review
"This book makes an excellent contribution to the organic movement by providing a detailed analysis fo the
market for, and the marketing of, organic products. As such it assists in filling in the void that exists between
narrowly focused academic publications, topical journalism and consumer publications that focus on why
organic and where to get it from. However, as the title indicates, it goes further by including consideration of
the fair trade label"

Garden Organic

"Although the book originates from the United Kingdom, the issues surrounding the organic and fair trade
consumer are applicable throughout the world"

Garden Organic

"...this book is relavant to a wide audience among those who have an interest in customers who purchase
organic and fair trade products. It offers the substance that any academic or policy maker requires and the
practical insights that are sometimes so hard to obtain. By including consideration of some of the current
trends, it is also valuable to any business that is considering how to position itself and make a long term
commitment to the organic and fair trade areas"

Garden Organic

From the Back Cover
The markets for organic and fair trade food are growing rapidly. Although there are some important
differences, both seek to address the consumer desire for “better” food: fair trade because it offers
economically disadvantaged producers a better financial return; organic because it is perceived to be a more
sustainable system delivering better-tasting, healthier and safer food than that produced by non-organic
methods.

The Handbook of Organic and Fair Trade Food Marketing provides a practical guide to successful marketing
in these two dynamic sectors, underpinned by case-histories and lessons from companies that have been
successful in these areas, including Green & Black's, Yeo Valley and Duchy Originals. It includes a review
of the international markets for organic and fair trade food and drink; an analysis of organic and fair trade
consumers; a review of successful retailing practice and a section on organic and fair trade divergence and
convergence. Chapters are also included on perspectives from the USA, Germany and Italy. The book is
written by industry experts, augmented by academic contributions where appropriate, offering for the first
time the practical marketing advice required by companies in this sector.

About the Author
Simon Wright is the founder of O & F Consulting (London), a Council Member of the Soil Association and
an advisor to a number of organic and Fairtrade retailers and food manufacturers.



Diane McCrea is an independent consultant on food and consumer affairs based in Cardiff, working in
Europe and Internationally. She is a member of various government committees, including the Advisory
Committees on Pesticides, and Animal Feeding, promoting the consumer perspective in regulatory affairs.

Users Review

From reader reviews:

Milton Jones:

Have you spare time for any day? What do you do when you have far more or little spare time? Yep, you can
choose the suitable activity intended for spend your time. Any person spent their very own spare time to take
a go walking, shopping, or went to often the Mall. How about open or read a book allowed The Handbook of
Organic and Fair Trade Food Marketing? Maybe it is to get best activity for you. You already know beside
you can spend your time with your favorite's book, you can more intelligent than before. Do you agree with
the opinion or you have additional opinion?

Joseph Bolden:

Do you one of people who can't read pleasurable if the sentence chained inside straightway, hold on guys
that aren't like that. This The Handbook of Organic and Fair Trade Food Marketing book is readable simply
by you who hate those perfect word style. You will find the data here are arrange for enjoyable reading
through experience without leaving actually decrease the knowledge that want to give to you. The writer
involving The Handbook of Organic and Fair Trade Food Marketing content conveys thinking easily to
understand by most people. The printed and e-book are not different in the information but it just different
available as it. So , do you even now thinking The Handbook of Organic and Fair Trade Food Marketing is
not loveable to be your top list reading book?

Jolene Rivera:

Hey guys, do you desires to finds a new book to see? May be the book with the title The Handbook of
Organic and Fair Trade Food Marketing suitable to you? The particular book was written by famous writer in
this era. Typically the book untitled The Handbook of Organic and Fair Trade Food Marketingis one of
several books that everyone read now. This particular book was inspired many men and women in the world.
When you read this e-book you will enter the new dimension that you ever know previous to. The author
explained their idea in the simple way, so all of people can easily to understand the core of this guide. This
book will give you a lot of information about this world now. To help you see the represented of the world in
this particular book.

Neil Espinoza:

You could spend your free time to see this book this book. This The Handbook of Organic and Fair Trade
Food Marketing is simple bringing you can read it in the park, in the beach, train along with soon. If you did



not have much space to bring the printed book, you can buy often the e-book. It is make you much easier to
read it. You can save the particular book in your smart phone. Consequently there are a lot of benefits that
you will get when you buy this book.
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