
Rocking Around the Clock: Music Television,
Post Modernism and Consumer Culture

By E. Ann Kaplan

Rocking Around the Clock: Music Television, Post Modernism and
Consumer Culture By E. Ann Kaplan

Ann Kaplan examines the cultural context of MTV and its relationship to the
history of rock music. The first part of the book focuses on MTV as a
commerical institution. In the second, Kaplan identifies five distinct types of
video. There are detailed analyses of videos by Bruce Springsteen, Billy Idol,
Paul Young, Madonna, Tina Turner, Pat Benatar, Annie Lennox, and Aretha
Franklin, and discussion of many more. Kaplan focuses particularly on gender
issues in videos by both male and female stars.
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Editorial Review

From Publishers Weekly
Kaplan (Women and Film), a Rutgers professor of English and film, offers a full-length study of the 24-hour
cable channel MTV. Even though the channel airs promotional rock videos in "one nearly continuous
advertisement," she notes that its use of avant-garde techniques and Hollywood pastiche have made MTV a
popular, postmodernist success. Kaplan examines the business side of MTV, then delves into the rock videos
themselves, which she divides into five distinct types (romantic, socially conscious, nihilistic, classical and
postmodern). She also considers violence in videos, commenting on Tom Petty's "Don't Come Around Here
No More," which many consider typically nasty: "The events do not have the overall investment in a certain
kind of desire that the sadistic narrative usually has." In general, Kaplan argues that MTV "utilizes
adolescent desire for its own commercial ends." Her conclusions about the long-range implications of MTV
and today's "massified youth culture" are perceptive, depressing and probing.
Copyright 1987 Reed Business Information, Inc.

Users Review

From reader reviews:

William Nix:

Book is definitely written, printed, or illustrated for everything. You can learn everything you want by a
book. Book has a different type. We all know that that book is important matter to bring us around the world.
Beside that you can your reading talent was fluently. A book Rocking Around the Clock: Music Television,
Post Modernism and Consumer Culture will make you to end up being smarter. You can feel a lot more
confidence if you can know about everything. But some of you think in which open or reading a new book
make you bored. It's not make you fun. Why they might be thought like that? Have you looking for best book
or acceptable book with you?

Sharon Chacko:

The event that you get from Rocking Around the Clock: Music Television, Post Modernism and Consumer
Culture is a more deep you digging the information that hide into the words the more you get interested in
reading it. It doesn't mean that this book is hard to be aware of but Rocking Around the Clock: Music
Television, Post Modernism and Consumer Culture giving you excitement feeling of reading. The author
conveys their point in a number of way that can be understood by simply anyone who read this because the
author of this guide is well-known enough. This book also makes your own vocabulary increase well.
Making it easy to understand then can go together with you, both in printed or e-book style are available. We
suggest you for having that Rocking Around the Clock: Music Television, Post Modernism and Consumer
Culture instantly.



Judy Marinez:

You can spend your free time to study this book this guide. This Rocking Around the Clock: Music
Television, Post Modernism and Consumer Culture is simple to bring you can read it in the park, in the
beach, train as well as soon. If you did not possess much space to bring often the printed book, you can buy
the e-book. It is make you better to read it. You can save the book in your smart phone. And so there are a lot
of benefits that you will get when one buys this book.

Harrison Johnson:

As we know that book is essential thing to add our knowledge for everything. By a book we can know
everything we really wish for. A book is a range of written, printed, illustrated or perhaps blank sheet. Every
year has been exactly added. This book Rocking Around the Clock: Music Television, Post Modernism and
Consumer Culture was filled with regards to science. Spend your time to add your knowledge about your
scientific research competence. Some people has several feel when they reading some sort of book. If you
know how big advantage of a book, you can feel enjoy to read a reserve. In the modern era like currently,
many ways to get book that you wanted.
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