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Persuasion is omnipresent in today's media-saturated society. From politicians to
advertisers to friends and colleagues, persuaders are using increasingly
sophisticated strategies to influence our attitudes, beliefs, and behaviors.
Fortunately, this updated edition of Persuasion in the Media Age provides a
timely, solid understanding of the methods used by contemporary persuaders and
offers strategies to help readers become critical consumers of persuasion.
Borchers begins with the premise that contemporary culture has been forever
changed by electronic media and explores the way media technologies have
influenced the study and practice of persuasion. He draws from a wide variety of
scholars, bringing together the latest perspectives and research as well as
foundational concepts. The Third Edition spotlights the influence of social media,
presents storytelling as a key driver for persuasion, and incorporates updated
examples that reflect recent political campaigns and developments in popular
culture. This pedagogically rich, illustrated volume includes learning objectives,
key terms, discussion questions, and activities that encourage students to apply
chapter content to their everyday experiences. Internet-based exercises provide
practical, relevant opportunities for students to evaluate Web-based persuasion,
while ethics cases explore compelling issues that have emerged in today's media-
dominated environment.

Not-for-sale instructor resource material available to college and university
faculty only; contact publisher directly.

Titles of related interest also available from Waveland Press: Bowers et al., The
Rhetoric of Agitation and Control, Third Edition (ISBN 9781577666141);
Hackman-Johnson, Leadership: A Communication Perspective, Fifth Edition
(ISBN 9781577665793); Johannesen et al., Ethics in Human Communication,
Sixth Edition (ISBN 9781577665557); Stewart et al., Persuasion and Social
Movements, Sixth Edition (ISBN 9781577667773); and Woodward-Denton,
Persuasion and Influence in American Life, Seventh Edition (ISBN
9781478607892).
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Editorial Review

Review
"The latest edition has important updates, yet keeps the basics that make this the best persuasion text on the
market." --Stephanie Coopman, San Jose State University

"I like the balance of rhetorical and social science theory included in one of the only texts to deal with media
and visual aspects of persuasion." --Amy Pason, University of Nevada, Reno

"The book is very comprehensive in its scope. I like the Internet Activities. Its emphasis on electronic and
social media is great!" --Brian Simmons, Oklahoma Christian University

Users Review

From reader reviews:

Luther Roberts:

Reading a publication tends to be new life style in this particular era globalization. With reading through you
can get a lot of information that could give you benefit in your life. Using book everyone in this world may
share their idea. Textbooks can also inspire a lot of people. Plenty of author can inspire their reader with their
story or perhaps their experience. Not only the storyline that share in the books. But also they write about the
ability about something that you need illustration. How to get the good score toefl, or how to teach your kids,
there are many kinds of book which exist now. The authors nowadays always try to improve their talent in
writing, they also doing some research before they write to their book. One of them is this Persuasion in the
Media Age, Third Edition.

Thomas Rinaldi:

The reserve with title Persuasion in the Media Age, Third Edition includes a lot of information that you can
understand it. You can get a lot of benefit after read this book. This particular book exist new know-how the
information that exist in this guide represented the condition of the world currently. That is important to
yo7u to find out how the improvement of the world. That book will bring you with new era of the
globalization. You can read the e-book in your smart phone, so you can read the item anywhere you want.

Gwen Anderson:

Precisely why? Because this Persuasion in the Media Age, Third Edition is an unordinary book that the
inside of the guide waiting for you to snap the item but latter it will jolt you with the secret this inside.
Reading this book next to it was fantastic author who also write the book in such amazing way makes the
content inside of easier to understand, entertaining technique but still convey the meaning entirely. So , it is
good for you because of not hesitating having this any more or you going to regret it. This excellent book
will give you a lot of positive aspects than the other book get such as help improving your proficiency and
your critical thinking approach. So , still want to hold up having that book? If I were you I will go to the



publication store hurriedly.

Adam Cuyler:

As a student exactly feel bored for you to reading. If their teacher asked them to go to the library in order to
make summary for some publication, they are complained. Just tiny students that has reading's spirit or real
their passion. They just do what the trainer want, like asked to the library. They go to there but nothing
reading significantly. Any students feel that reading is not important, boring and can't see colorful
photographs on there. Yeah, it is to be complicated. Book is very important for yourself. As we know that on
this period of time, many ways to get whatever we really wish for. Likewise word says, ways to reach
Chinese's country. So , this Persuasion in the Media Age, Third Edition can make you really feel more
interested to read.
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