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It is widely accepted that the case studies submitted to the IPA Effectiveness
Awards are the most rigorous available. What is less well known is that the
competition has enabled the IPA to build a separate database of confidential data
about brands, their market situations, campaigns and results. This objective,
comparable data is immensely valuable because it observes the conditions of
proven, effective campaigns. This publication contains the first full analysis of
this data. Based on a sample of 880 campaigns, Marketing in the Era of
Accountability not only reveals factors that make marketing profitable, but also
exposes practices and myths that lead to waste and inefficiency. The findings in
this report are so powerful because the analysis is entirely evidence-based there
are no unsubstantiated opinions or theories. Building on this empirical
foundation, the report provides dozens of detailed recommendations and best
practices covering every stage of campaign development and evaluation. There
are of course no off-the-shelf solutions to a successful marketing strategy. But
this report reveals proven success factors that can be adopted in virtually any
product category.
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Editorial Review

About the Author
Les Binet heads DDB Matrix, DDB London s in-house econometrics consultancy. He has worked for clients
including Unilever, Heinz, Nestlé, Volkswagen, Kraft, Sony, AXA and Anheuser Busch. Les has won more
IPA Effectiveness Awards than any individual in the history of the competition and helped design the IPA
dataBANK. Peter Field led the account planning departments at Bates and Grey before becoming a
marketing consultant. He also runs the Express Train training partnership and helped establish Eatbigfish, the
challenger brand consultancy. Peter set up the IPA dataBANK and has written widely on learning from the
case studies.

Users Review

From reader reviews:

Walter Miller:

The book Marketing in the Era of Accountability can give more knowledge and information about
everything you want. So just why must we leave a good thing like a book Marketing in the Era of
Accountability? Some of you have a different opinion about e-book. But one aim this book can give many
information for us. It is absolutely correct. Right now, try to closer with the book. Knowledge or details that
you take for that, you can give for each other; it is possible to share all of these. Book Marketing in the Era
of Accountability has simple shape but the truth is know: it has great and large function for you. You can
appear the enormous world by open up and read a reserve. So it is very wonderful.

William Boehme:

Now a day people that Living in the era everywhere everything reachable by match the internet and the
resources in it can be true or not call for people to be aware of each data they get. How individuals to be
smart in having any information nowadays? Of course the correct answer is reading a book. Reading a book
can help persons out of this uncertainty Information specially this Marketing in the Era of Accountability
book as this book offers you rich details and knowledge. Of course the knowledge in this book hundred per-
cent guarantees there is no doubt in it you may already know.

Helen Williams:

This book untitled Marketing in the Era of Accountability to be one of several books that will best seller in
this year, this is because when you read this guide you can get a lot of benefit onto it. You will easily to buy
that book in the book retail outlet or you can order it via online. The publisher of the book sells the e-book
too. It makes you easier to read this book, since you can read this book in your Smart phone. So there is no
reason to your account to past this e-book from your list.



Vincent Espinoza:

Reading can called thoughts hangout, why? Because when you are reading a book mainly book entitled
Marketing in the Era of Accountability your brain will drift away trough every dimension, wandering in each
and every aspect that maybe not known for but surely will end up your mind friends. Imaging each and every
word written in a book then become one web form conclusion and explanation that maybe you never get
previous to. The Marketing in the Era of Accountability giving you an additional experience more than
blown away your thoughts but also giving you useful facts for your better life in this particular era. So now
let us demonstrate the relaxing pattern this is your body and mind is going to be pleased when you are
finished reading through it, like winning a casino game. Do you want to try this extraordinary wasting spare
time activity?
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