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Packed with cultural, company, and country examples that help explain the
paradoxes international marketers are likely to encounter, Global Marketing
and Advertising, Third Edition, offers a mix of theory and practical
applications as it covers globalization, global branding strategies, classification
models of culture, and the consequences of culture for all aspects of marketing
communications.

In this Third Edition, author Marieke de Mooij includes new topics and updated
information and findings from recent studies and helps readers apply global
marketing concepts to the management of global branding and marketing
communications.

New and Continuing Features

Includes new topics, including global public relations, culture and the media,●

and culture and the Internet, along with more extensive coverage of consumer
behavior
Helps companies define cross cultural segments to better target consumers●

across cultures
Shows how culture affects strategic issues, such as the company's mission●

statement, brand positioning strategy, and marketing communications strategy
Includes both recent and classic advertising examples from various parts of the●

world Demonstrates the centrality of value paradoxes to cross cultural
marketing communications
Uses the Hofstede model to help readers see how their understanding of●

cultural relationships in one country/region can be extended to other
countries/regions

Instructor Resources on a password-protected Web site
at www.sagepub.com/demooij3instr, includes discussion questions, PowerPoint
slides, illustrations from the book, sample test questions, and film clips available
to qualified instructors by contacting SAGE Customer Care at 1-800-818-SAGE
(7243) between 6 a.m. and 5 p.m. PST.

Global Marketing and Advertising is intended for use in courses in
International or Global Marketing and International or Global Advertising, and is

http://youkof.club/go/read.php?id=1412970415
http://youkof.club/go/read.php?id=1412970415


also a valuable resource for practitioners in global marketing departments of
global companies and advertising agencies.
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Packed with cultural, company, and country examples that help explain the paradoxes international
marketers are likely to encounter, Global Marketing and Advertising, Third Edition, offers a mix of
theory and practical applications as it covers globalization, global branding strategies, classification models
of culture, and the consequences of culture for all aspects of marketing communications.

In this Third Edition, author Marieke de Mooij includes new topics and updated information and findings
from recent studies and helps readers apply global marketing concepts to the management of global branding
and marketing communications.

New and Continuing Features

Includes new topics, including global public relations, culture and the media, and culture and the Internet,●

along with more extensive coverage of consumer behavior
Helps companies define cross cultural segments to better target consumers across cultures●

Shows how culture affects strategic issues, such as the company's mission statement, brand positioning●

strategy, and marketing communications strategy
Includes both recent and classic advertising examples from various parts of the world Demonstrates the●

centrality of value paradoxes to cross cultural marketing communications
Uses the Hofstede model to help readers see how their understanding of cultural relationships in one●

country/region can be extended to other countries/regions

Instructor Resources on a password-protected Web site at www.sagepub.com/demooij3instr, includes
discussion questions, PowerPoint slides, illustrations from the book, sample test questions, and film clips
available to qualified instructors by contacting SAGE Customer Care at 1-800-818-SAGE (7243) between 6
a.m. and 5 p.m. PST.

Global Marketing and Advertising is intended for use in courses in International or Global Marketing and
International or Global Advertising, and is also a valuable resource for practitioners in global marketing
departments of global companies and advertising agencies.
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Editorial Review

Review
"Thank you so much for sending me the CD for the de Mooij book. It's incredible! I really wasn't expecting
this much. Everything is so beautiful. The discussion questions and practice exam are great. These
supplements will really improve my class." (Christine M. Von Der Haar 2009-07-29)

Excellent choice for my combined class of undergraduate and graduate students. (Michael McBride 2010-
04-16)

About the Author
Marieke de Mooij, Ph.D. (Netherlands), is a consultant in cross-cultural communications, as well as a
retired profesora associada of international advertising at the University of Navarra in Spain and visiting
professor at several universities across the world. She is the author of several academic publications on the
influence of culture on marketing and advertising. She has also authored books on culture and consumer
behavior as well as culture and communication theory worldwide.

Users Review

From reader reviews:

Robert Stratton:

Information is provisions for anyone to get better life, information today can get by anyone on everywhere.
The information can be a know-how or any news even a problem. What people must be consider when those
information which is within the former life are challenging to be find than now could be taking seriously
which one is suitable to believe or which one often the resource are convinced. If you find the unstable
resource then you have it as your main information you will have huge disadvantage for you. All those
possibilities will not happen in you if you take Global Marketing and Advertising: Understanding Cultural
Paradoxes as the daily resource information.

Brandon Huff:

The book Global Marketing and Advertising: Understanding Cultural Paradoxes will bring you to definitely
the new experience of reading some sort of book. The author style to explain the idea is very unique. When
you try to find new book to learn, this book very suited to you. The book Global Marketing and Advertising:
Understanding Cultural Paradoxes is much recommended to you to study. You can also get the e-book
through the official web site, so you can more readily to read the book.

Helen Rios:

Does one one of the book lovers? If so, do you ever feeling doubt if you are in the book store? Make an
effort to pick one book that you find out the inside because don't determine book by its cover may doesn't



work here is difficult job because you are frightened that the inside maybe not since fantastic as in the
outside appearance likes. Maybe you answer might be Global Marketing and Advertising: Understanding
Cultural Paradoxes why because the amazing cover that make you consider concerning the content will not
disappoint a person. The inside or content is definitely fantastic as the outside or even cover. Your reading
sixth sense will directly direct you to pick up this book.

Paul Kennedy:

That guide can make you to feel relax. This kind of book Global Marketing and Advertising: Understanding
Cultural Paradoxes was colorful and of course has pictures on there. As we know that book Global
Marketing and Advertising: Understanding Cultural Paradoxes has many kinds or style. Start from kids until
teens. For example Naruto or Private eye Conan you can read and think you are the character on there.
Therefore , not at all of book are make you bored, any it offers you feel happy, fun and rest. Try to choose
the best book for yourself and try to like reading that.
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