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This

fundamental guide on programmatic advertising explainsin detail how
automated, data-driven advertising

really works in practice and how the right adoption leads to a competitive
advantage for

advertisers, agencies and media. The new way of planning, steering and
measuring marketing may

still appear complex and threatening but promising at once to most decision
makers. This

collaborative compendium combines proven experience and best practice in 22
articles

written by 45 renowned experts from all around the globe. Among them Dr.
Florian Heinemann/Project-A,

Peter Wirtenberger/Axel-Springer, Deirdre McGlashan/MediaCom, Dr. Marc
Grether/Xaxis, Michadl Lamb/MediaMath, Carolin Owen/IPG, Stefan
Bardega/Zenith,

Arun Kumar/Cadreon, Dr. Ralf Strauss/M arketingverband,

Jonathan Becher/SAP and many more great minds.
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Editorial Review
From the Back Cover

This fundamental guide on programmatic advertising explainsin detail how automated, data-driven
advertising really works in practice and how the right adoption leads to a competitive advantage for
advertisers, agencies and media. The new way of planning, steering and measuring marketing may still
appear complex and threatening but promising at once to most decision makers. This collaborative
compendium combines proven experience and best practice in 22 articles written by 45 renowned experts
from all around the globe. Among them Dr. Florian Heinemann/Project-A, Peter Wrtenberger/Axel-
Springer, Deirdre McGlashan/MediaCom, Dr. Marc Grether/Xaxis, Michael Lamb/MediaMath, Carolin
Owen/IPG, Stefan Bardega/Zenith, Arun Kumar/Cadreon, Dr. Ralf Strauss/Marketingverband, Jonathan
Becher/SAP and many more great minds.

About the Author

Oliver Busch isa profound insider and networker in the digital media scene. He dedicated his professional
life to cross-channel media marketing ever since the early days of internet marketing back in the late 90s.
Before joining Facebook in 2013, he served in several leading positions in agencies, media sales and with
advertisers. Further, he has been engaged in different industry initiatives in and around the interactive
advertising bureau iab. Transformation and adoption of digital innovation in marketing also forms a central
themein hiswork as a professional writer, speaker and moderator.

Users Review
From reader reviews:
Sheilah Harvey:

Reading a book tends to be new life style with this era globalization. With examining you can get alot of
information that will give you benefit in your life. Along with book everyone in this world may share their
idea. Publications can also inspire alot of people. A lot of author can inspire their very own reader with their
story or their experience. Not only the storyplot that share in the ebooks. But also they write about the
information about something that you need instance. How to get the good score toefl, or how to teach
children, there are many kinds of book that exist now. The authors these days aways try to improve their
ability in writing, they also doing some research before they write for their book. One of them is this
Programmatic Advertising: The Successful Transformation to Automated, Data-Driven Marketing in Real-
Time (Management for Professionals).

Jessie Taylor:

Spent afree time for you to be fun activity to do! A lot of people spent their leisure time with their family, or
their own friends. Usually they carrying out activity like watching television, going to beach, or picnic inside
park. They actually doing same thing every week. Do you fedl it? Do you want to something different to fill
your free time/ holiday? May be reading a book may be option to fill your free of charge time/ holiday. The



first thing that you'll ask may be what kinds of publication that you should read. If you want to try look for
book, may be the e-book untitled Programmatic Advertising: The Successful Transformation to Automated,
Data-Driven Marketing in Real-Time (Management for Professionals) can be very good book to read. May
be it might be best activity to you.

lda Redler:

The reason? Because this Programmatic Advertising: The Successful Transformation to Automated, Data-
Driven Marketing in Real-Time (Management for Professionals) is an unordinary book that the inside of the
guide waiting for you to snap it but latter it will surprise you with the secret this inside. Reading this book
adjacent to it was fantastic author who else write the book in such awesome way makes the content within
easier to understand, entertaining means but still convey the meaning fully. So, it isgood for you for not
hesitating having this nowadays or you going to regret it. This phenomenal book will give you alot of gains
than the other book have got such as help improving your skill and your critical thinking means. So , till
want to hesitate having that book? If | have been you | will go to the publication store hurriedly.

Jeffrey Diaz:

Reading can called brain hangout, why? Because if you find yourself reading a book mainly book entitled
Programmatic Advertising: The Successful Transformation to Automated, Data-Driven Marketing in Real-
Time (Management for Professionals) your mind will drift away trough every dimension, wandering in every
single aspect that maybe mysterious for but surely might be your mind friends. Imaging just about every
word written in areserve then become one type conclusion and explanation which maybe you never get
before. The Programmatic Advertising: The Successful Transformation to Automated, Data-Driven
Marketing in Real-Time (Management for Professionals) giving you a different experience more than blown
away your thoughts but also giving you useful information for your better life within this era. So now let us
present to you the relaxing pattern the following is your body and mind will likely be pleased when you are
finished reading it, like winning a sport. Do you want to try this extraordinary wasting spare time activity?
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